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GLENN  GUZZOiCim  ACT 

IN  AN  OTHERWISE  EXCELLENT  PROFILE 

of  Denver  Post  Editor  Greg  Moore  | 
[“Moore  on  the  way,”  Nov.  18,  p.  11], 

I  was  quoted  as  commenting  on  several 
past  Post  editors. 

My  comments  regarding  former  Post 
Editor  Glenn  Guzzo  were  less  than  fair  and  ! 
certainly  inappropriate.  While  Glenn  and  I  | 
parted  company  after  two  years  of  working  j 
together,  his  tenure  as  editor  was  marked 
with  professionalism  and  class. 

I  regret  that  my  comments  to  ECiP 
didn’t  reflect  the  same  professionalism  i 

and  class.  Glenn  deserves  nothing  short  [ 

of  my  total  apology,  and  I  offer  it  with  ! 

this  letter.  : 

WILLIAM  DEAN  SINGLETON 
PUBLISHER 
The  Denver  Post  j 

WHAT  I  DON'T  LIKE  ABOUT  YOU 

Re:  “Why  do  many  readers  hate 
us  again?”  I  just  saw  this  Sept.  2 
article  [p.  12],  and  I  must  say  Alex 
S.  Jones  seems  to  be  pretty  out  of  touch  j 

with  the  universe  we  live  in.  He  seems  to  j 
believe  that  journalists  still  have  integrity.  ! 

My  brother  has  been  a  reporter  for  15  years, 
and  he’s  as  disgusted  as  me  —  and,  frankly, 
everyone  I  know.  National  Public  Radio 
seems  to  be  the  only  sane  news  outlet  left.  i 

Perhaps  you  might  enlighten  M  r.  J  ones  j 

about  the  fact  that  this  entire  world  we  live  j 
in  has  become  solely  about  money  (unless 
you’re  one  of  the  super-rich,  and  then  ! 

power  is  clearly  the  biggest  motivator). 
Buying  political  and  corporate  positions  is 
the  way  things  are  done.  I  was  a  regional  j 
CEO  of  a  top  10  advertising  agency  for  ! 


years  —  so  I  don’t  pretend  to  be  shocked 
by  this  behavior.  Disgusted,  maybe,  but 
not  surprised. 

Why  do  people  hate  the  media?  Because 
the  so-called  Fox-style  news  that  has 
inundated  all  aspects  of  our  24-hour 
news-junkie  lives  has  corrupted  the  basic 
tenets  of  journalism.  No  longer  do  we  get 
insightftil  perspectives  that  will  open  our 
eyes  to  what  is  happening  around  us  so 
that  we  will  be  informed  and  perhaps  be 
motivated  to  do  something  about  it.  It’s  all 
about  the  money,  baby.  Baywatch  chicks 
and  hunks  spewing  gossip  and  innuendo  at 
us,  newspaper  reporters  who  want  to  be 
more  a  part  of  the  story  than  an  objective 
observer,  and  the  mistaken  belief  that 
“first”  and  “most  repeated”  marks  a  winner 
makes  us  sneer  at  what  you  pretend  to  be. 

Yeah,  yeah,  the  ratings  and  sales  figures 
show  that’s  what  people  want.  But  unless 
your  Harvard  contributor  grew  up  in  a 
bubble,  he  should  know  people  don’t  know 
what’s  good  for  them.  If  they  had  their  way, 
they’d  be  eating  doughnuts  morning,  noon, 
and  night,  followed  by  cigarette  chasers.  It 
has  always  been  the  responsibility  of  the 
Fourth  Estate  to  give  us  our  medicine 
without  the  spoonful  of  sugar.  Maybe  we 
wouldn’t  have  lost  respect  for  you  news 
doctors  if  you  slipped  some  real  antibiotics 
in  with  the  sweet  stuff  once  in  a  while. 

JOSH  SKLAR 
New  York 

Correction 

In  “Majors  shou!  minor  circ  boost  in  latest 
FAS-FAX,” Nov.  11,  p.  5,  E&P  misidentijied 
the  preparer  of the  Newspaper  Association 
of  America’s  analysis  of the  Audit  Bureau  of 
Circulations’ figures:  It  was  NAA’s  Business 
Analysis  and  Research  Department. 
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NEWSPAPERDOM*'  FROM  EDITOR  &  PUBLISHER 


NOV.  29,  1952; 

Believing  there  is  still  a  large 
potential  for  more  newsprint 
production  in  the  South,  members 
of  the  Southern  Newspaper 


newsprint  mills  committee  to 
continue  its  effort  to  interest 
new  capital  in  the  construction 
of  additional  mills. 


the  American  Federation  of  Labor, 
signed  on  Nov.  24  new  contracts 
with  the  Publishers  Association 
of  New  York  City,  providing  for 
increases  of  $5  to  $6  a  week 


Publishers  Association  urged  its  Six  printing  unions,  all  affiliates  of  in  wage  and  welfare  benefits. 
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ADREVEIIUEjS 

RISE-ATLASI 

Newspaper 
advertising- 
revenue  trends  are 
going  in  the  right 
direction,  but  the  path 
is  far  from  straight. 
After  six  negative 
quarters,  ad  spending 
rose  1%,  to  $10.7 
billion,  in  the  third 
quarter,  according 
to  Newspaper 
Association  of  America 
estimates,  and 
October  revenue 
reports  by  publicly 
traded  newspaper 
companies  so  far  are 
a  mixed  bag. 

Retail  ad  revenue 
in  the  third  quarter 
was  up  2.7%,  to  $5.1 
billion,  and  national 
ad  revenue  was  up 
5.2%,  to  $1.7  billion. 

During  the  same 
period,  however, 
classified  ad  revenue 
was  down  2.9%, 
to  $3.9  billion. 
Continuing  to  depress 
the  segment’s  results, 
the  recruitment 
category  sank  19.4%, 
to  $1,1  billion.  Strong 
auto  and  real-estate 
revenue,  in  contrast, 
helped  drive  the 
segment,  with  the 
former  rising  5%,  to 
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The  ink  is  black,  the  page  is  white, 
but  there’s  still  little  agreement 
about ‘Coloring  the  News’ 

BY  JOE  STRUPP 

The  nationally  televised  debate  last 
week  between  a  controversial  author  and  a 
prominent  Hispanic  reporter  set  off  some  new 
sparks,  but  it  was  just  the  latest  skirmish  in  a  yearlong 
battle  over  newsroom  diversity  that  has  spread  into 
the  venerable  National  Press  Club  in  Washington. 

The  Nov.  18  debate,  presented  live  on  C-SPAN, 
pitted  Coloring  the  News  author  William  McGowan 
against  Juan  Gonzalez,  president  of  the  National 
Association  of  Hispanic  Journalists  (NAHJ)  and 
a  columnist  for  the  New  York  Daily  News.  As 
expected,  McGowan  argued  that  efforts  to 
increase  minority  presence  in  new'srooms  have 


faceoflf  were  developments  before  and  after  it.  The 
latest  twist  is  a  war  of  words  between  McGowan  and 
John  Aubuchon,  president  of  the  National  Press  Club. 
Two  days  after  the  debate,  McGowan  told  E^P  that 
Aubuchon  “hung  me  out  to  diy”  in  first  giving  him  an 
award  and  then  acknowledging  doubts  about  it. 
Aubuchon  responded  by  calling  McGowan’s  attack  on 
the  club  “insulting  and  absurd.” 

The  uproar  began  a  year  ago  with  the  publication  of 
Coloring  the  News,  which  has  drawn  both  condem¬ 
nation  and  praise  for  its  claim  that  efforts  to  increase 
the  number  of  minority  journalists  in  newsrooms 
through  affirmative-action-type  recruiting  efforts 
have  diverted  attention,  in  many  cases,  from  keeping 
the  best  people  on  the  job,  and  led  to  more  “politically 
correct”  reporting  in  the  media. 

The  controversy  came  to  a  head  in 
July  after  the  National  Press  Club 
bestowed  its  Arthur  C.  Rowse  Award 
for  Media  Criticism  on  McGowan, 
drawing  howls  from  NAHJ  and  the 
National  Association  of  Black  Jour- 
I  nalists  (NABJ).  Condace  L.  Pressley, 
president  of  NABJ  and  assistant 
program  director  for  WSB-AM 
radio  in  Atlanta,  debated  Mc¬ 
Gowan  on  CNN  and  invited 
him  to  attend  the  NABJ 
convention  in  Milwaukee  in 
August.  Citing  scheduling 
conflicts,  McGowan  did  not 
attend  the  convention. 

Soon  after,  responding  to  NABJ 
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Coloring  the  News  author  William 
McGowan  (inset)  isn’t  too  happy  with 
the  National  Press  Club,  the  event’s  host. 
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$1.2  billion,  and  the 
latter  rising  1.6%,  to 
$944  million.  All  other 
classifieds  advanced 
10.3%,  to  $687 
million. 

Year  to  date,  total 
ad  revenue  is  down 
2.3%,  to  $31.3 
billion. 

-  LUCIA  MOSES 


‘BIOBE'CIRC 

Executives  at  The 
Boston  Globe 
—  the  nation’s  No.  14 
daily  newspaper  and 
No.  16  Sunday  news¬ 
paper  —  had  reason 
for  giving  thanks  a 
week  early  as  the 
Audit  Bureau  of 
Circulations  on 
Tuesday  corrected 
the  Globe’s  figures 
in  its  supplement  to 
ABC’s  FAS-FAX  for 
the  six-month  period 
ended  Sept.  30  (£&/>, 
Nov.  ll.p.S). 

In  reality,  ABC 
reported,  the  Globe’s 
weekday  circulation 
fell  not  1.7%  but 
0.7%,  to  467,745 
from  471,199.  And  its 
Sunday  circulation  fell 
not  0.3%  but  rose 
0.1%,  to  705,727 
from  704,852. 

-  J.J.  MC  GRATH 

ANEWTRAGK 

FOR‘METRO'7 

Now  that  its 
Philadelphia 
and  Boston  manifes¬ 
tations  have  shown 
Metro  isn’t  just  a 
transit  paper,  could  its 
Luxembourg-based 
parent  be  looking  at 
a  wider  band  of 
U.S.  cities  for 
expansion? 


and  NAH.T  complaints,  the  National  Press  Club  sent 
an  unusual  letter  to  both  groups  that  defended  the 
choice  of  McGowan  as  its  award  winner,  while  also 
highlighting  his  critics.  “Some  members  [of  the  club] 
found  the  level  of  scholarship  and  research  severely 
lacking  and  the  book  seriously  marred  by  factual 
errors,”  excerpts  of  the  letter  posted  online  stated.  ’ 

“Still  others  find  serious 
fault  with  the  case  the 
author  makes.” 

Going  further,  the  club 
offered  to  host  a  debate  on 
the  subject,  which  Mc¬ 
Gowan  and  NAHJ  accept¬ 
ed,  but  NABJ’s  Pressley 
bypassed.  “I  didn’t  see  any 
reason  to  continue  the 
debate  to  help  him  sell 

more  copies  of  his  book,”  ...ui  n  j  ■  i  ■  , 

T,  1  j  1-  i.’  NAHJ  President  Juan  Gonzalez  (right)  makes  a 

Pressley  said.  I  believe  his  debating  author  William  McGowan. 

15  minutes  of  fame  are  up.” 

In  last  week’s  debate,  McGowan  pulled  no  punch¬ 
es.  “The  diversity  crusade  has  opened  the  door  to 
hypersensitivity,  political  correctness,”  McGowan 
said  during  the  event,  moderated  by  Terence  Smith 
of  the  Public  Broadcasting  Service.  I 

Among  McGowan’s  targets  was  the  American  Soci-  I 
ety  of  Newspaper  Editors’  (ASNE)  ongoing  diversity  j 
program,  which  seeks  to  increase  the  percentage  of  [ 
minority  newsroom  employees  annually.  He  claimed  I 
such  an  approach  amounts  to  a  quota  system,  j 
“They’ve  got  to  get  rid  of  this  obsession  with  num-  I 
bers,”  he  said  during  the  debate.  “They  look  foolish.”  | 

An  emotional  Gonzalez  defended  the  need  to  ' 
increase  minority  staffing  in  the  nation’s  news¬ 
rooms,  saying  that  diversity  efforts  have  not  hurt 
newsroom  operations  as  much  as  other  factors,  such 
as  corporate  control.  He  also  questioned  a  number 
of  the  claims  in  McGowan’s  book  —  including  the 
assertion  that  many  journalists  believe  that  diversity 
trends  are  hurting  news  quality  and  driving  away 


readers  —  as  well  as  certain  “distortions  of  facts.” 

When  Smith  asked  McGowan  why  he  had  not 
included  any  examples  of  overt  newsroom  racism  in 
his  book,  the  author  said  “it  just  doesn’t  exist 
today.”  That  drew  a  sharp  rebuke  from  Gonzalez, 
who  argued  that  “racism  in  America  has  been  much 
more  disguised,  but  the  problem  still  exists.” 

Directing  his  attention  to 
Arthur  O.  Sulzberger  Jr.,  Mc¬ 
Gowan  accused  the  publisher 
of  The  New  York  Times  and 
chairman  of  the  New  York 
Times  Co.  of  hindering  his 
own  reporters  in  giving  affir¬ 
mative-action  programs  a 
complete  review  because  he  is 
so  pro-diversity.  In  response, 
a  Times  Co.  spokesman 
,  ,  issued  a  statement  from 

lliam  McGowan.  Sulzberger  to  We  are 

committed  to  diversity  be¬ 
cause  it  enables  us  to  better  perform  our  mission  of 
covering  the  world  in  all  its  diversity.  As  with  other 
topics,  we  report  with  objectivity  and  thoroughness.” 

Also  reacting  to  McCfowan,  ASNE  Fjcecutive  Direc¬ 
tor  Scott  Bosley  told  E^P  that  he  stood  behind  his 
group’s  efforts.  “We  don’t  set  quotas,”  Bosley  said. 
“Our  goal  is  that  newsrooms  reflect  the  make-up  of 
their  community.” 

Two  days  after  the  debate,  McGowan  ripped  the 
National  Press  Club  for  its  comments  in  last  summer’s 
letter  to  NABJ  and  NAHJ,  which  he  said  were  not 
presented  to  him  until  he  showed  up  to  collect  the 
award.  The  club  was  “extremely  timid  and  skittish,” 
McGowan  told  E^P.  “I  found  that  professionally 
distasteful.  The  behind-the-scenes  effort  to  distance 
themselves  [from  the  award]  has  highlighted  their 
racial  anxiety.” 

Aubuchon  shot  back:  “He  has  voiced  no  complaint 
to  me,  ever.  If  he  did,  I  would  suggest  he  is  sorely 
mistaken.”  11 


Many  papers  test  new  circ  tactics 

‘Home’  delivery  gets  redefined 


BY  MARK  FITZGERALD 


A  implies.  First 
Home  Builders 
in  Fort  Myers,  Fla.,  is  a 
contractor  specializing 
in  building  houses  for 
young  adults  buying 
their  first  homes.  Along 
with  a  set  of  keys,  each 
gets  a  housewarming 
gift  from  First  Home:  a 


sbc-month  subscription 
to  The  News-Press  at  no 
charge. 

The  arrangement 
between  First  Home 
and  The  News-Press,  an 
80,44f-circulation 
Gannett  Co.  Inc.  daily  in 
Fort  Myers,  is  only  one 
of  many  new  circulation¬ 
building  techniques 
newspapers  are  using  as 


a  result  of  liberalized 
Audit  Bureau  of  Circula¬ 
tions  (ABC)  rules  defin¬ 
ing  paid  circulation.  This 
sort  of  tie-in  now  fits 
neatly  under  ABC  rules 
for  so-called  third-party 
sales:  First  Home  buys 
the  seven-day  home- 
delivery  subscriptions  at 
25%  of  the  newspaper’s 
basic  price  —  the  maxi¬ 
mum  discount  that  still 
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qualifies  as  paid  circula-  I , 

j  tion  —  and  offers  them  I  ^ 

I  to  customers.  i 

“So  far,  we’re  ; 

averaging  40  to  50 
subscriptions  a  month,” 
said  Circulation  Director 
j  Steve  Ecken.  The 
[  program  started  just  six 
j  months  ago,  so  the 
j  paper  is  in  the  process 
j  of  trying  to  convince 
i  the  first  group  to  stay 

www.editorandpublisher.com 
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subscribers.  “We  think 
with  these  people  chemg- 
ing  lifestyles,  there’s  a 
good  possibility  they  will 
become  newspaper 
readers.  We’re  not  going 
to  exploit  the  25%  rule 
just  to  pump  numbers,” 
Ecken  added.  “It’s 
expensive,  but  if  they 
become  long-term  sub¬ 
scribers,  well  make  that 
money  back  real  fast.” 

Those  making  a  move 
to  new  homes,  in  fact, 
are  a  target  of  several 
newspapers’  circulation 
campaigns.  The  arrange¬ 
ment  builds  circulation 
numbers  —  but,  just  as 
important,  it  captures 


]  elusive  youth  and  ethnic 
demographic  groups, 
i  “We  are  now  venturing 
I  into  third-party  sub- 
!  scription  sales  through 
j  apartments,”  said  David 
I  C.  Dadisman,  The 
Washington  Post’ s\\ce 
\  president  of  circulation, 
“where  management 
I  companies  buy  short- 
!  term,  Sunday-only 
i  subscriptions  for 
i  residents  as  an  amenity.” 
I  The  Courier-Journal 
I  in  Louisville,  Ky.,  makes 
!  third-party  sponsorship 
arrangements  with 
rental-car  companies, 
hotels,  convenience 
stores,  and  others  lead¬ 


ing  up  to  the  Kentucky 
Derby.  Over  the  12-week 
celebration,  circulation 
is  bumped  an  average 
31,000  copies,  said 
Robert  W.  Althaus, 
Gannett’s  vice  president 
of  circulation.  At 
another  Gannett  paper. 
The  Indiarmpolis  Star, 
single-copy  sales  jump 
110,000  during  the  Indy 
500  auto  race,  he  added. 

Another  popular 
tactic  these  days  is 
increasing  the  shelf  life 
of  Sunday  papers,  which 
are  left  in  separate  racks 
until  midweek  or  longer. 
“More  than  one  circula¬ 
tion  executive  has  told 


me  that  those  types  of 
racks  are  responsible  for 
15%  of  total  Sunday 
news-rack  sales,”  said 
John  Murray,  vice 
president  for  circulation 
at  the  Newspaper 
Association  of  America. 

More  newspapers  are 
also  increasing  Sunday 
circulation  by  offering  to 
send,  at  no  extra  charge, 
a  copy  of  the  previous 
Sunday’s  paper  when 
delivery  to  subscribers 
starts.  Murray  said; 

“If  you  sell,  say,  500 
subscriptions  before ... 
Thursday  —  that’s  500 
copies  you  can  include 
in  paid  circulation.”  11 


New  hearth  for  Freedom  Forum 


Journalism  history  will  be  on  display 
inside  and  outside  D.C.  Newseum 


BY  JOE  STRUPP  I 

WHEN  THE  Freedom  Forum’s  Newseum  | 
opens  the  doors  to  its  new  home  in  ! 
W’ashington,  visitors  should  have  little 
trouble  finding  it.  After  all,  what  other  building  in 
the  nation’s  capital  has  a  six-story  replica  of  the  First  i 
Amendment  etched  on  its  side? 

The  stone  panel  with  the  Constitution’s  most-  I 

famous  contribu- - 

tion  to  journalism 
is  just  one  of  the 
elements  of  the 
design,  which  its 
planners  recently 
released.  With  a 
projected  cost  of 
about  $400  million, 
the  531,000-square- 
foot  development 
will  include  30,000 
square  feet  of  retail 
space  and  100  condominium  apartments.  It  is  i 
being  financed  by  federal  bonds  that  will  be  repaid 
by  the  Freedom  Forum’s  endowment  over  35  years. 

Scheduled  to  open  in  2006  at  Pennsylvania 
Avenue  and  Sixth  Street  Northwest,  the  building 
is  the  creation  of  New  York-based  Polshek  Part¬ 
nership  Architects  LLP.  The  open-air  design 


Drawing  power:  Artist’s  renderings 
depict  the  Newseum’s  90-foot-high 
atrium  (above)  and  the  view  at  night. 

features  an  atrium,  a  4,500- 
_  square-foot  window  on  the  street, 
and  office  and  meeting  space,  as 
well  as  several  floors  devoted  to 
the  Newseum’s  longtime  e.xhibits 
of  journalism  history,  ranging 
from  Pulitzer  Prize-winning  pho¬ 
tographs  to  historical  newspaper- 
production  tools. 

The  sidewalk  outside  the  new'  location  is  already 
being  used  to  display  the  Newseum’s  “Today’s  Front 
Page”  feature,  which  reproduces  front  pages  from 
daily  papers  in  all  50  states  each  morning.  First 
opened  in  1997  in  Arlington,  Va.,  the  Newseum 
closed  temporarily  in  March  to  allow  for  the  move 
to  its  new  site.  (1 


Metro  Intemationars 
model  was  built 
around  distributing  its 
quick-read  papers  to 
bored  commuters,  but 
its  U.S.  papers  have 
shifted  distribution  to 
other  places  where 
they're  likely  to  find 
people  with  idle  time. 

“I  would  say  we’re 
going  to  look  at 
markets  that  give  us 
the  best  return  on 
investment,  and  that 
may  not  necessarily 
be  a  transit-based 
market,”  said  Philadel¬ 
phia  Metro  Publisher 
Jim  McDonald,  who 
said  his  paper  is  prof¬ 
itable  two  months  shy 
of  its  third  birthday. 

-  LUCIA  MOSES 


VIETNAM  VET 

Joseph  L. 

(killoway,  a 
veteran  war  journalist, 
has  joined  Knight 
Ridder’s  Washington 
bureau,  where  he  will 
help  cover  American 
military  action  in  the 
Middle  East  and 
advise  other  Knight 
Ridder  reporters. 

With  42  years  of 
reporting  experience, 
(aalloway  is  the  co¬ 
author  of  We  Were 
Soldiers  Once ...  and 
Young,  which  was  the 
basis  of  the  Mel 
Gibson  film  We  Were 
Soldiers  that  was 
released  this  year. 

He  had  four  tours  in 
Vietnam  and  is  the 
only  civilian  to  have 
been  awarded  the 
Bronze  Star  by  the 
Army  during  the 
Vietnam  War,  accord¬ 
ing  to  Knight  Ridder. 
Galloway  received  that 
honor  for  rescuing 
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wounded  American 
soldiers  in  1965. 

Kniglit  Ridder 
Washington  Bureau 
Chief  John  Walcott 
said  Galloway  “brings 
a  unique  voice,  writing 
for  the  folks  back 
home,  for  the  families 
of  the  men  and 
women  this  country 
sends  into  battie.” 

Galloway's  career 
began  at  The  Victoria 
(Texas)  Advocate.  He 
spent  22  years  as  a 
foreign  and  war 
correspondent  for 
United  Press  Inter¬ 
national,  and  nearly 
20  years  at  (/.S.  News 
&  World  Report 

-  CARL  SULLIVAN 


reported  last  week. 

Edlin,  an  antitrust 
expert,  compared  the 
situation  to  Palmer  v. 
BRG  of  Georgia  (1990), 
in  which  the  U.S. 
Supreme  Court  ruled 
that  two  bar-review 


BY  LUCIA  MOSES 

The  recent  deal 
between  the  two 
biggest  alterna¬ 
tive-weekly  chains  to 
close  competing  papers 
in  Los  Angeles  and 
Cleveland  is  suddenly 
under  the  microscope. 
“There  are  very  few 
antitrust  cases  that  are 
completely  open  and 
shut,  but  the  govern¬ 
ment  appears  to  have 
a  very'  clear  case  here,” 
said  Aaron  S.  Edlin,  law 
and  economics  professor 
at  the  University  of 
California  at  Berkeley. 

“If  I  were  the  parties, 

I  would  be  worried.” 

The  U.S.  Department 
of  Justice  is  investigating 
the  agreement  by  Village 
Voice  Media  LLC  and 
NT  Media  (New  Times) 
last  month  that  resulted 
in  the  closing  of  their 
money-losing  papers 
in  LA.  and  Cleveland, 
the  LosAngek.s  Times 


Making  the  cut:  The  survivors  in  L.A.  and  Cleveland 

territory,  the  companies’ 
size  may  not  be  a  consid¬ 
eration,  experts  said. 

If  the  court  rules  against  the 
chains,  there’s  the  “problem 
of  unscramhling  the  omelet.” 

—  STEPHEN  BARNETT 

University  of  California  at  Berkeley 


fine,  which  in  a  criminal 
case  could  be  as  much  as 
$10  million.  The  govern¬ 
ment  could  also  pursue 
a  civil-consent  degree 
barring  the  companies 
from  repeat  behavior. 

Advertisers  claiming 
to  be  hurt  by  higher 
rates  could  sue  for 
damages,  too,  said  Don 
T.  Hibner  Jr.,  aLos 
Angeles-based 
antitrust  lawyer. 

Village  Voice  Media 
wouldn’t  go  beyond  a 
statement  saying  it 
would  respond  to  the 
federal  investigation. 
New  Times  Chairman 
and  CEO  Jim  Larkin 
said  only:  “I  can’t 
comment  on  the  case, 
and  people  who  don’t 
know  anything  about  it 
can’t  comment.”  I 


courses  broke  the  law 
by  agreeing  to  divide 
their  territory  between 
Georgia  and  the  rest  of 
the  United  States. 

The  alt-weekly  chains 
could  have  a  defense  if 
they  demonstrate  that 
splitting  a  market  led  to 
efficiencies.  But,  Edlin 
said,  “If  all  the  benefits 
derive  from  getting  rid  of 
the  competition,  then 
they’ve  got  a  problem.” 

In  a  case  of  dividing 


The  difficulty  of 
restarting  the  now- 
defunct  Cleveland  Free 
Times  and  New  Times 
Los  Angeles  makes  it 
unlikely  the  government 
would  try  to  force  the 
companies  to  go  back  to 
business,  experts  said. 
“There’s  a  substantial 
problem  of  unscram¬ 
bling  the  omelet,”  said 
UC  Berkeley  law  profes¬ 
sor  Stephen  Barnett. 

More  likely  would  be  a 


Newsprint 

consumption  by 
U.S.  dailies  slipped  in 
October,  while  stocks 
posted  a  year-over¬ 
year  gain  for  the  first  . 
time  this  year,  accord¬ 
ing  to  the  Newspaper 
Association  of 
America's  preliminary 
figures.  Usage  fell 
0.3%,  to  767,000 
metric  tons,  as  stocks 
rose  2%,  to  924,000 
tons,  a  36-day  supply. 

Revised  September 
figures  show  a  0.4% 
decline  in  usage,  to 
713,000  tons,  and  a 
3.2%  decline  in 
stocks,  to  925,000 
tons,  a  39-day  supply. 

-  LUCIA  MOSES 


No  red  faces  over  sexy  ‘Red  Streak’ 

BY  MARK  FITZGERALD  I  said  Sun-Times  Editor  in  S®  - 

CHICAGO  I  Chief  Michael  Cooke,  who 

THE  nf;w  Chicago  !  added  the  paper  received  ! 


Move  over,  Maxim 

Sun-Times  young-adult  tabloid  Red 
Streak  is  featuring  more  skin  than  any  of 
the  slick  laddie  magazines.  On  Nov.  18,  its  back 
cover  featured  a  blonde  groping  the  ample  breasts  of 
her  partner  in  the  “Russian  singing  duo.  Tabu,” 
while  a  Page  One  photo  on  Nov.  19  displayed  what 
is  no  doubt  a  first  for  a  U.S.  general-interest  news¬ 
paper:  50  naked  women  —  pubic  triangles  visible 
even  in  the  aerial  shot  —  lying  on  the  ground  so  they 
spell  out  the  word  “peace.” 

“I  think  the  Red  Streak  can  be  a  little  more  daring,” 


Bunnies,  now  that  would  | 
be  another  thing.”  I — 

The  Chicago  Tribune  young-adult 
tab  RedEye  on  Nov.  19  also  featured  a  large  photo 
involving  sex,  but  in  a  more  yucky  kind  of  way:  It 
depicted  a  young  man  getting  a  syphilis  test.  II 


No  word  on 
whether  it  was 
a  photo  finish,  but 
three  entries  shared 
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top  honors  in  the 
horse  race  that  is  the 
Better  Living  Index 
ranking  of  metropoli¬ 
tan  areas  in  the  2003 
Editor  &  Publisher 
Market  Guide, 
released  last  week. 

Perennial  favorite 
Iowa  City,  Iowa,  was 
joined  atop  the  index 
ranking  by  Lawrence, 
Kansas,  and  Bryan- 
College  Station, 

Texas.  The  rankir^  is 
computed  usit^a 
cost-of-living  index, 
a  crime  index,  and 
education  levels. 

A  standard  source 
for  research,  the 
Market  Guide  includes 
numerous  rankings 
of  the  318  U.S. 
metropolitan  statistical 
areas,  top  250 
counties,  and  top  250 
daily  newspaper  cities. 

-  J.J.  MC  GRATH 


dispatched  to  an  accident  scene,  Parsons  knows 
there’s  a  potential  fatality  involved.  The  media  section 
of  the  site  also  provides  the  case-file  numbers  to  help 
reporters  seeking  to  follow  up  with  the  public-infor¬ 
mation  officer. 

Parish  authorities  decided  to  build  the  site  after 
upgrading  to  a  new  digital  radio  system  that  can’t  be 
picked  up  by  traditional  scanners.  In  addition,  there 

a  was  the  desire  to  “cut  down  on 
the  number  of  nonemergency 
calls  that  our  call  center  was 
receiving,”  according  to  Arthur 
Meachum,  the  computer-aided- 
dispatch  systems  administrator 
for  the  Caddo  911  district. 
Meachum  believes  his  agency’s 
Web  site  is  the  first  of  its  kind. 
Seth  Parsons:  He’s  The  California  Highway  Patrol 
got  the  (cop)  beat.  jg  ugjng  a  similar  site  to  post 
some  traffic  information,  he  said. 

The  Caddo  site  is  powered  by  an  Oracle9iAS  portal, 
which  offers  additional  features  that  could  be  used 
later.  For  example,  the  serv  er  is  capable  of  providing 
wireless  alerts  which  could  be  sent  automatically  to 
reporters  and  other  personnel.  11 


Memorial  scheduled  in  Caddo  Parish? 


BY  CARL  SULLIVAN 

A  Louisiana  Web  site  could  relegate  that 
annoying  scanner  over  on  the  police  desk  to 
the  junk  heap  of  outdated  technology.  The 
- — .  Caddo  Parish  911  Communications 

1  JMEJmSi  District  in  the  northwestern  comer 
of  the  state  runs  a  portal  that  auto- 
•  *  matically  publishes  details  about 
j  oS!«n!I!!S2?Sm  emergency  services  calls.  The  site 
(http://www.caddo911.com)  can  be 
reached  by  the  public,  but  local  media  outlets  have 
special  access  privileges  that  provide  more  informa¬ 
tion  from  the  911  dispatch  center. 

“A  lot  of  times  we  hear  stuff  [on  the  scanner]  and 
have  absolutely  no  idea  what  it  is,”  said  police  reporter 
Seth  Parsons  of  The  Times  in  Shreveport.  “The  Web 
site  saves  a  lot  of  time  because  we  can  look  up  the 
address  and  find  out  which  agency  has  been  sent  out 
to  respond  to  an  event.” 

The  portal  helps  reporters  decide  whether  or  not 
they  need  to  go  to  the  scene  of  an  accident,  fire,  or 
crime.  For  example,  if  a  traffic-investigation  unit  is 


Watch  your 
weight-loss 
advertising 

BY  TODD  SHIELDS 

The  Federal 

Trade  Commis¬ 
sion  wants  news¬ 
papers  and  other  media 
to  stop  accepting  what 
it  calls  a  proliferation  of 
deceptive  weight-loss 
advertising. 

“Most  media  make 
little  or  no  attempt  to 
screen  questionable  ads 
for  weight-loss  prod¬ 
ucts,”  the  agency  said  in 
a  report  discussed  Tues¬ 
day  at  a  conference  on 
weight-loss  advertising 
in  Washington.  FTC 
officials  asked  media 
companies  to  voluntarily 
reject  deceptive  advertis¬ 
ing,  said  John  Kimball, 
senior  vice  president  and 
chief  marketing  officer 
at  the  Newspaper  Asso¬ 
ciation  of  America.  11 


Contrary  to  press 
reports  last  week, 
MAN  Roland's  web- 
press  business  will 
fose  no  jobs.  In  the 
United  States,  MAN 
Roland  Inc.  CEO  Yves 
Rogivue  said  Friday 
ttiatthe  1,000-plus 
job  cuts  announced 
Tuesday  in  Germany 
apply  to  the  whole 
company,  a  diversified 
maker  of  industrial 
equipment. 

“Aiifisburg  is  not 
affected”  said 
Rc^livue,  referring  to 
his  company’s  larger 
web-press  plant.  In 
the  United  States, 
he  added,  “We  are 
actually  hiring  people” 
to  support  installations 
and  service  needs. 

-  JIM  ROSENBERG 


PARADE  MAGAZINE  IN 

January  will  offer  to  its 
335  newspaper  part¬ 
ners,  free  of  charge,  a  serial 
based  on  eight  excerpts  from 
Joy  Hakim’s  hook  Freedom:  A 
History  of  US,  a  tie-in  to  a 
Public  Broadcasting  Service 
series.  The  serial,  available 
in  Adobe’s  portable  docu¬ 
ment  format,  will  chronicle 
the  progress  of  freedom  in 
the  United  States  from 
(Jeorge  Washington  to 
Martin  Luther  King. 

The  PBS  series  starts  Jan.  12, 
hosted  by  Katie  Couric  and  featur¬ 
ing  the  voices  of  Tom  Hanks,  Julia 
Roberts,  and  others. 

Participating  papers  also  will 
receive  Newspaper  In  Education 
materials.  “Part  of  our  mission  is  to 
help  newspapers  reach  out  to  young 
people  and  extend  that  reach  to  the 
classroom,”  said  Parade  Editor  and 
Senior  Vice  President  Lee  Kravitz. 


Taste  of  Freedom-.  Partner 
papers  can  run  Parade's 
serial  at  no  charge. 


“We  must 

help  our  partner  newspapers 
develop  the  next  generation  of 
readers.”  The  excerpts,  from  800  to 
1,000  words  long,  can  be  run  in  any 
sequence.  F'or  instance,  the  Martin 
Luther  King  excerpt,  Kravitz  said, 
could  be  used  to  commemorate 
Martin  Luther  King  Day. 

—  Chris  Nammour 
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KOPLE 

BY  JAMIE  SANTO  NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CALIFORNIA 

Ken  Brusic 

Ken  Brusic,  58,  senior  vice  president  for 
content  and  strategy  at  The  Orange 
County  Register  in  Santa  Ana,  has  been 
named  \  editor  and  vice  president.  He 
succeeds  Tonnie  L.  Katz,  57,  the  paper’s 
editor  for  the  past  10  years,  who  resigned 
Nov.  15.  Brusic  joined  Freedom  Commu¬ 
nications  Corp.’s  flagship  daily  in  1989, 
became  managing  editor  in  1992,  and  was  tapped  as  executive 
editor  in  1997-  In  his  most  recent  position,  which  he  assumed  in 
April,  Brusic  had  been  in  charge  of  content  for  all  of  Freedom’s 
Orange  County  publications. 


CONNECTICUT 
Vivian  Chow  to  vice  president  of  human 
resources  and  corporate  affairs  at 
The  Hartford  Courant  from  vice 
president  of  human  resources. 

FLORIDA 

Kathy  Richardson  to  editor  of  the  weekly 
Williston  Pioneer  Sun  News  from 
staff  writer  at  the  Chiefland  Citizen. 
Richardson  succeeds  Skipper  Hammond, 
who  is  retiring.  Hammond  founded  The 
Williston  Pioneer  in  1992. 


ILLINOIS 

Clint  Schroeder  to  advertising  director 
for  the  Northwest  Herald  in  Crystal 
Lake  from  advertising  manager  at  the 
I  Loveland  (Colo.)  Daily  Reporter-Herald. 

Jim  Slonoff,  publisher,  The  Doings, 
Hinsdale,  elected  president  of  the  Illinois 
I  Press  Association,  effective  in  January, 
i  Slonoff  will  succeed  David  Bell,  publisher, 
Leader-Union,  Vandalia. 

Gerald  Taylor,  publisher.  The  Dispatch, 
Moline,  elected  vice  president. 


Scott  Champion,  executive  vice  president. 
Liberty  Group  Publishing,  Northbrook, 
elected  treasurer. 

NEW  YORK 

Joseph  Lanza  to  vice  president  of  sales 
!  and  marketing,  Americas,  for  Dow 
Jones  Newswires  in  New  York  from 
vice  president  of  business  development 
at  Berkeley,  Calif.-based  Barra  Inc., 
effective  Dec.  16.  Lanza  will  succeed  Jim 
I  Donoghue,  now  vice  president  for  market 
I  development  at  The  Wall  Street  Journal. 

Rhonda  L.  Brauer  to  corporate  secretary 
!  of  the  New  York  Times  Co.  from  assistant 
i  secretary.  Brauer  succeeds  Solomon  B. 

Watson  IV,  who  remains  senior  vice 
I  president  and  general  counsel. 

i  TEXAS 

Dan  West  to  director  of  pressroom 
operations  at  the  Houston  Chronicle 
from  pressroom  manager. 

UTAH 

John  Yewell  to  editor  of  the  alternative  Salt 
Lake  City  Weekly.  Yewell,  most  recently 
editor  of  The  Independent  Weekly  in 
;  Durham,  N.C.,  succeeds  Christopher  Smart, 

!  now  a  reporter  at  The  Salt  Lake  Tribune. 

'  Ben  Fulton  to  managing  editor  from 
I  associate  editor. 

WASHINGTON 
!  Ken  Sands  to  managing  editor  for 
I  online  and  new-media  services  at 
The  Spokesman-Review  in  Spokane 
from  interactive  editor. 

John  Webster  to  systems  editor  from 
opinion  editor. 

Doug  Floyd  to  editorial  page  editor  from 
ombudsman.  The  ombudsman  position 
1  will  not  be  filled. 

WISCONSIN 
John  Leacock  to  assistant  news  editor  at 
the  Wisconsin  State  Journal  in  Madison 
from  interim  national-foreign  editor. 

►  ♦  ♦  -  - 

TEXAS 

Jerry 
Ferguson 

to  director  of 
marketing  ser¬ 
vices  for  the 
Houston  Chronicle  from  man¬ 
ager  of  marketing  services. 
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SOMEBODY  HAS  TO  SPEAK  UP  FOR 

the  beleaguered  legions  of  strip 
clubs,  massage  parlors,  and 
escort  services  in  Los  Angeles 
that  find  themselves  at  the  mercy  of  a 
monopolistic  alternative  tabloid  —  and  that 
somebody,  apparently,  is  the  U.S.  Justice 
Department’s  Antitrust  Division. 

That,  anyway,  is  the  impression  you’d  get 
from  a  report  last  week  in  the  Los  Angeles 
Times.  Culture  writer  Tim  Rutten  wrote 
that  Justice  has  opened  a  “serious  investi¬ 
gation”  into  whether  antitrust  laws  were 
violated  by  the  early 
October  deal  between  NT 
Media  LLC,  which  folded 
New  Times  Los  Angeles  and 
publishes  Cleveland  Scene, 
and  Village  Voice  Media 
LLC,  which  shut  down 
Cleveland  Free  Times  and 
publishes  LA  Weekly.  The 
chains  passed  some  cash 
between  themselves,  and 
each  agreed  to  kill  the  lagging  alternative 
paper  it  published  in  the  other’s  market. 

If  the  L.A.  Times  report  is  correct,  this 
investigation  is  serious,  indeed.  Former 
New  Times  L.A.  employees  are  being 
interviewed  by  deputy  U.S.  attorneys  — 
a  sign,  according  to  an  antitrust  specialist 
quoted  by  Rutten,  that  the  government 
is  thinking  “beyond  civil  penalties  to 
criminal  prosecution.” 

As  near  as  anybody  can  figure,  the 
“crime”  appears  to  be  depriving  adult- 
entertainment  advertisers  of  the 
opportunity  to  play  one  alternative  paper 
against  the  other.  One  can  only  imagine  the 
press  conference  in  which  Attorney  General 
John  Ashcroft  —  standing  in  front  of  the 
blue  curtain  he  installed  to  hide  the  statue 


of  a  topless  Spirit  of  Justice  —  denounces 
the  nefarious  NT  Media/Voice  Media 
cartel  for  driving  up  advertising  costs  of 
the  4-Play  Gentlemen’s  Club  or  Lady 
Laura’s  Dominion. 

It’s  not  an  argument  Justice  can  make 
with  a  straight  face.  For  one  thing,  sex- 
oriented  advertisers  have  plenty  of  media 
choices  and  have  been  migrating  their 
business  to  the  Internet  for  years  now. 

More  to  the  point.  New  Times  L.A.  hardly 
left  9.5-million  Angeleno  consumers  bereft 
of  media  when  it  pulled  its  105,000  weekly 
copies  out  of  the  market. 
Even  putting  aside  the 
hundi^  ofWeb,  TV,  and 
print  possibilities  available 
to  consumers  and  adver¬ 
tisers,  there  are  at  least  five 
alternative  newspapers 
targeting  greater  LA 
And  the  alternative 
niche  has  never  been  more 
attractive  to  competitors 
than  right  now.  Let’s  face  it,  one  reason  NT 
Media  decided  to  exit  LA  may  not  have 
been  fear  of  V'oice  Media’s  seven-paper 
juggernaut  —  but  the  prospect  that  the  L.A. 
Times  might  launch  an  alternative-style 
publication,  as  its  parent  Tribune  Co.  did 
recently  with  the  daily  RedEye  in  Chicago. 

The  altemative-new'spaper  business  has 
surely  changed,  but  barriers  to  entry  are 
still  so  low  that  even  the  most  entrenched 
“monopoly”  alternative  papers  cannot  deter 
competition.  Just  this  summer  in  San 
Diego,  for  instance,  smallish  Southland 
Publishing  Inc.  launched  a  challenger  to 
the  venerable  San  Diego  Reader. 

This  “serious  investigation”  reveals  a 
risibly  misplaced  sense  of  priorities  at  the 
Antitrust  Division. 
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Comic 
Jerry  Scott 

King  Features  Syndicate 


BY  DAVE  ASTOR 


UNLIKE  LAST  YEAR  —  WHEN  \\ 

E&Fs  top  four  creators  ^ 

all  wrote  or  drew  about  f  f 

9/11  to  some  extent  —  the 
content  produced  by 
this  year’s  winners  doesn’t  have  a 
lot  in  common.  But  they’re  all  im- 
mensely  talented  people  whose  work 
reflects  several  significant  ^ 

areas  of  interest  to  newspaper 
editors  and  readers  alike,  Jf/^S 

Jerry  Scott  entertainingly  focuses  ^ 

on  teens  and  tykes  in  his  widely  syndi- 
cated  “Zits”  and  “Baby  Blues”  comics,  L 

helping  America’s  dailies  attract  these  age  ^ 
groups  —  not  to  mention  their  parents.  “Tell  Me 
About  It”  writer  Carolyn  Hax  particularly  appeals  to 
the  young-adult  readers  many  newspapers  crave, 
and  is  also  one  of  several  advice  columnists  who 
found  larger  audiences  after  Ann  Landers’  death. 
Finally,  both  editorial  cartoonist  Tom  Toles 
(successor  to  another  late  legend,  Herblock)  and 
columnist/economist  Paul  Krugman  put  into 
practice  a  journalistic  maxim  that’s  not  quite  dead: 
“Afflict  the  comfortable,  and  comfort  the  afflicted.” 


WHEN  E&P  TOLD  Jerry  Scott 
he’d  been  named  our  comic 
cartoonist  of  the  year,  he 
immediately  did  some  naming  himself: 

Jim  Borgman  and  Rick  Kirkman.  “I’m 
lucky  to  have 
great  partners. 
Both  strips  are 
j  completely  collaborative 
efforts,”  says  the  “Zits”  and 
“Baby  Blues”  writer.  Borgman 
draws  the  former  and  Kirkman  the  latter 
—  with  the  artists  also  helping  with  the 
writing  and  Scott  helping  with  the  drawing. 

Something  else  Scott  is  drawing  — 
awards.  He  won  his  profession’s  Oscar, 
the  National  Cartoonists  Society’s  annual 
Reuben  Award  as  top  cartoonist,  in  May. 
Four  months  later,  he  received  the  Swedish 
Academy  of  Comic  Art’s  Adamson  Statuette 
as  best  international  comic  artist  for  “Baby 


Accomplished  artists  Jim  Borgman  (left) 
and  Rick  Kirkman  help  Jerry  Scott  draw 
millions  of  readers  to  newspapers. 
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—  exactly  a  year  after  the 
real-life  birth  of  Scott’s 
second  daughter,  Cady. 

“We  needed  to  inject  more 
chaos  in  the  strip,”  explains 
Scott.  "Things  were  starting 
to  calm  down  with  Zoe  in 
second  grade  and  Hammie 
in  kindergarten.  We  realized, 
gee,  there’s  no  longer  a  baby 
in  ‘Baby  Blues.’” 

Zoe  and  Hammie  had 
been  aging,  albeit  slower 
than  in  real  time,  since 
“Baby  Blues”  started  in  1990. 

The  comic,  originally  signed 
by  Creators  SvTidicate,  now  nms  in  more 
than  800  newspapers. 

“Zits”  content  also  continues  to  evolve. 
The  main  focus  is  still  on  15-year-old 
Jeremy  Duncan  as  he  deals  with  angst, 
boredom,  clueless  parents,  and  more. 

But  the  humor  strip  took  some  interesting 
side  roads  this  year  —  including  a  budding 
relationship  between  D’ijon,  an  African- 
American  girl,  and  Pierce,  a  white  kid  with 
so  much  metal  attached  to  his  body  that 
Scott  places  him  in  a  “Perforated-American' 
demographic.  Scott  says  he  w  as  pleased 
to  receive  very’  little  negative  reaction  to 
the  interracial  pairing. 

"Zits”  has  also  pushed  the  envelope  by 


Blues.”  Then  came  Portugal’s  Amadora 
Comics  Festival  prize  for  best  book  collec¬ 
tion  (“Zits”).  This  Halloween,  Scott  and 
daughter  Abbey,  9,  even  won  two  pumpkin¬ 
carving  trophies  trom  their  neighborhood 
association.  “For  the  largest  and  ftmniest 
pumpkins,”  reports  Scott,  47,  a  Malibu, 
Calif,  resident  whose  comics  are  distributed 
by  King  Features  Sjmdicate  of  New  York. 

And  “Zits”  this  year  passed  the  1,000- 
newspaper  mark  —  a  rarified  level  occupied 
by  fewer  than  20  of  the  more  than  200 
comics  with  major  syndicates.  The  1997- 
launched  “Zits”  reached  that  four-figure 
total  in  the  short  span  of  half  a  decade. 

“It  was  such  a  great  year,”  says  Scott. 
“And  this  [the  E^P  honor]  is 
the  capper.” 

But  2002  wasn’t  just  about 
\  Wr  aw'ards  and  milestones.  There 
'I  were  also  interesting  content 

S  developments.  A  third  baby 

was  born  in  “Baby  Blues,” 
making  the  humorously 
harried  MacPherson  family 
busier  than  ever.  Wren  came 
into  the  comic  world  Oct.  26 


Jerry  Scott  reads  one  of  the  1,800  papers  that 
runs  “Zits”  (above)  and/or  “Baby  Blues”  (below). 


using  words,  such  as  “sucks,”  not  j  s-*  v 
often  seen  in  family-oriented  /  /  B  / 
comics  sections.  Scott  did  note  J^CW/  j 
that  the  comic  isn’t  doing  this 
as  much  as  before  because 
"we’ve  already  plowed  that 
ground”  and  he  understands 
the  parameters  of  general-  ^H^B 
circulation  ftmny  pages. 

Scott’s  “Zits"  partner,  Borgman,  has 
earned  wide  honors  himself  as  a  Pulitzer 
Prize-winning  editorial  cartoonist  for  The 
Cincinnati  Enquirer,  while  Kirkman  is 
an  award-winning  artist  based  in  Arizona. 
Both  creators  —  who  are  known  for  their 
-  work  with 
Scott  via  phone, 
fax,  and  e-mail. 

"Thank  God 
for  electricity,” 
quips  Scott,  an 
Indiana  native. 

Brian  Walker, 
author  of  the 
just-published 
The  Comics: 
Since  19-t-5,  says 
it’s  a  little  early 
to  judge  Scott’s 
place  in  the 
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pantheon  of  post-World  War  II  creators. 
But  he  calls  “Zits”  and  “Baby  Blues”  two  of 
the  three  best  strips  (along  with  Patrick 
McDonnell’s  “Mutts”)  to  start  in  the 
1990s.  They’re  entertaining,”  says  Walker. 
"They’re  contemporary  and  traditional 
at  the  same  time.  Both  comics  are  very 
visual,  and  Jerry  has  a  lot  to  do  with  that.” 


Walker  adds  that  collaborations  as 
successful  as  “Zits”  and  “Baby  Blues”  are 
rare  in  comics  history.  “It  takes  a  very 
special  blend  of  personalities,”  he  says. 

Other  popular  two-person  efforts 
include  “The  Wizard  of  Id”  by  Johnny 
Hart  and  Brant  Parker  and  “Hi  &  Lois”  by 
Mort  Walker  and  the  late  Dik  Browne  —  a 


strip  Brian  Walker  now  helps  write.  Of 
course,  many  comics  ostensibly  by  one 
person  have  anywhere  from  one  to  many 
assistants  working  behind  the  scenes. 

Scott  himself  worked  on  two  comics 
(“Gumdrop”  and  “Nancy”)  created  by 
others  before  baby  and  teen  characters 
brought  him  middle-age  stardom.  [ 
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Capital  gains  a  creative  satirist 


Editorial  Cartoon 
Tom  Toles 

The  Washington  Post 
Universal  Press  Syndicate 


As  Tom  Toles  moved  to  The 
Washington  Post  from  The 
Buffalo  (N.Y.)  News  this  summer, 
he  didn’t  pack  his  desk  lamp  but  hoped 
his  “creative  apparatus”  would  make  the 
trip.  “Creativity  is  this  fragile  bubble,” 
says  the  editorial  cartoonist.  “You 
wonder  if  it’s  going  to  transport.” 

After  a  four-month  learning  curve 
Toles  describes  as  “still  steep  but  no 
longer  vertical,”  the  new  Post  staffer  feels 
his  creativity  arrived  in  the  nation’s 
capital  intact.  That  means  bitingly 
humorous  commentary  and  quirky 
drawing,  which  —  combined  with  being 
chosen  to  succeed  the  legendary  Herbert 
Block  —  makes  Toles  EE^P’s  editorial 
cartoonist  of  the  year. 


Toles  says  replacing  Herblock  at  the 
Post  after  29  years  on  Buffalo  dailies  was 
exciting  but  scary.  “My  first  day  here  was 
one  of  absolute  terror,”  recalls  the  1990 
Pulitzer  Prize  winner. 

“I  could  hardly 
function.  But  it’s  been 
getting  better.”  He 
adds:  “I’m  sitting  in 
virtually  the  exact 
same  spot  Herblock 
sat  in  for  decades.  In  a 
way.  I’m  the  benefi¬ 
ciary  of  the  space  and 
interest  he  created.” 

But  there  are 
obvious  adjustments 
beyond  missing 
longtime  fnends, 
adapting  to  hot  and 

,  . ,  °  .the  cartoonist  in  “tl 

humid  summer  weath¬ 
er,  and  (happily)  taking  the  Metro  rather 
than  his  car  to  work.  For  instance,  Toles 
was  used  to  having  an  outsider’s  perspec¬ 
tive  on  Washington.  “Now  I’m  in  the  belly 


Mr.  Toles’  going  to  Washington  has  put 
the  cartoonist  in  “the  belly  of  the  beast.” 


of  the  beast,”  he  says.  “It  can  be  distorting, 
but  it  does  give  you  a  close-up  view.” 

Toles  —  whose  work  goes  to  more  than 
200  papers  via  Universal  Press  Syndicate 
—  also  has  a  new  region  as  the  subject  of 
one  local  cartoon  a  week.  (The  other  five 
are  on  national  or  international  topics.) 
And  he’s  drawing  attention  from  some 
prominent  people.  U.N.  Secretary- 

General  Kofi  Annan 
recently  asked  for  the 
original  of  a  Toles 
cartoon,  and  Ralph 
Nader  phoned  to 
suggest  some  ideas. 

Toles  didn’t  use  any 
Nader  tips  —  all  his 
ideas  are  his  own  — 
but  he  says  his  work 
has  probably  been 
“slightly  to  the  left”  of 
the  Post's  editorial- 
page  positions.  And 
his  back  may  stiffen 
'’“l ..  more  after  this 

month  s  Republican 

election  gains.  “A  cartoonist  tends  to  exist 
in  opposition,”  Toles  says.  When  one  side 
gets  stronger,  “there’s  a  tendency  to  move 
the  other  way.  {continued  on  page  21} 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 


ILLUSTRATOR/GRAPHIC 

ARTIST 


EDITORIAL  CARTOONS  CARICATURES. 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1 169 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 


WILL  YOU  BE  HERE? 

We're  looking  for  Anniston  (AL)  Star  Alums 
for  the  first  ever  “Reporters'  Reunion  to  be 
held  at  our  new  Facility  December  13-14.  If 
you  are  one  or  know  one,  please  email 
ASAP  with  names  and  addresses  to; 
josephineayers@aol.com  Or  call:  (256) 
235-9209 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC.  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America's  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  (Hit  references 
(214)  265-9300 
Rickenbacher  Media 

673  1  Dcsco  Dr..  Dallas.  TX  75225 
w  w \v.rickenbiichernieclia.ci>m 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 

America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(602)  615-0098 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

C.BERKY&  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 

EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


NEWSPAPERS  FOR  SALE 

For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


HALF  PRICE  SALE,  profitable  paper,  grow¬ 
ing  Texas  town,  must  sell  due  to  medical 
emergency.  Gross  $150,000,  good  profit, 
sacrifice  for  quick  sale.  This  ad  appears 
once.  $75,000.  Bill  Berger,  ATN,  (512) 
476-3950. 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  Smalltown 
newspapers  with  paid  circulation  4,000  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 

PUBLICATIONS  FOR  SALE 

SMALL  66-YEAR  FRUIT  publication, 
24-32  pages,  1 1  times  a  year. 

Loyal  subscribers/advertisers. 

Box  3149  Editor  &  Publisher  Classified 
770  Broadway  7th  Floor 
New  York,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

FOR  SALE:  URBANITE  folder/100  HP 
drive/motor  $31,000  (w  UPPER  FORMER 
$44,000)  John  Newman  (913)  6484195 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 

_ MAJLROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisab  for  estate,  ESOP,  bank,  stock,  assets. 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 
104  East  IVIain,  Suite  40i  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


-EQUIPMENT  &  SUPPLIES- 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installabon 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood.  Counter 
Floor,  &  Wall. ..We  Have  It  All 


Cal  Now  (800)  243-3989 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbusii  Avenue 
NH,  CA,  81605 


_ PRESSES _ 

MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4", 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  -t-  45’ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  9508475 
www.metro-news.com 


CIRCUUTION  III  PROMOTIONS.  INC. 

Your  telemarketing  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 


CIRCUUTION  SERVICES.  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  -  Highest  Quality  Service 
Learn  More  @  www.circulabonservtces.com 

Todd  Galbate  (970)  493-0470  ext.  107 

WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 

www.westparkdirect.com 
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-INDUSTRY  SERVICES-  ■  _  -HELP  WANTED- 


CIRCULATION  SERVICES 


LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)  884-9511 
Email:  thelevis.co@yahoo.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast, 
reliable,  customized  graphics  for  your 
newspaper  at  incredible  savings.  Visit  us  at 
www.dailynewsgraphics.com. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


CONCORDIA  COLLEGE 
Print  journalism  exerience  required.  Teaching 
experience.  3  year  term.  Assistant  or 
Associate  Professor  Post  includes  first-year 
composition.  Contact  Scott  Olsen,  English, 
Concordia  College,  Moorhead  MN  56562. 
EOE.  http://www4.cord.edu/humres/ 


CIASSIFIED  ADVERTISERS: 


If  you  don’t  see  .a 


(ATEGOKV  TH.AT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  .AT 


888.825.9149 


“Remember  alway  s  that  you  have 
not  only  the  right  to  be  an  indi¬ 
vidual,  you  have  an  obligation  to 
be  one.” 


ACADEMIC 


FACULTY  MEMBER  IN  VISUAL  JOURNALISM 
The  Poynter  Institute  for  Media  Studies 
seeks  a  full-time  faculty  member  to  teach 
visual  journalism.  Teaching  assignments  will 
include  page  design,  typography,  color  and 
contrast  and  visual  storytelling.  Candidates 
should  indicate  a  secondary  teaching  interest 
as  well,  preferably  in  online  design, 
broadcast  visuals  or  technology  software. 
Successful  candidates  must  demonstrate  a 
capacity  to  serve,  conduct  research  and 
write  about  their  area.  The  salary  is  negotia¬ 
ble.  Candidates  must  demonstrate  excellent 
industry  service  and  be  willing  to  relocate 
to  St.  Petersburg,  Florida.  The  Poynter  Insti¬ 
tute  for  Media  Studies  offers  over  50  semi¬ 
nars  a  year,  serving  several  hundred  students 
in  a  year  in  five  areas:  Visual  Journalism, 
Broadcast  and  Online  Producing,  Reporting, 
Writing  and  Editing,  Ethics  and  Diversity,  and 
Leadership  and  Management. 
Qualifications:  Bachelor’s  degree  required; 
Master's  or  other  advanced  degree  preferred. 
Skills  in  visual  journalism, 
typography,  page  design  and  digital  imaging 
are  required.  Substantial  professional 
experience  in  journalism,  design  and  team¬ 
work  is  preferred.  Professional  experience 
in  one  area  with  evidence  of  willingness  to 
collaborate  and  cross-train  in  another  area 
is  essential.  Teaching  experience  desired. 
Finalists  for  the  position  will  be  required  to 
submit  a  portfolio  of  original  work,  a  state¬ 
ment  of  teaching  needs  in  the  industry  and 
summaries  of  eight  to  10  seminar  sessions 
that  could  be  taught  either  by  the  candidate 
or  another  Poynter  faculty  member.  To  apply, 
submit  letter  of  application,  curriculum 
vitae  or  resume,  and  three  letters  of  recom¬ 
mendation  to: 

Colleen  Tilbe,  Human  Resources  Manager 
The  Poynter  Institute 
801  Third  Street  South 
St.  Petersburg,  FL  33701 
E-mail  ctilbe@poynter.org  for  more  informa¬ 
tion.  The  Poynter  Institute  is  committed  to 
diversity  and  equality  in  education  and  em¬ 
ployment. 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 
Athens-based  private  newspaper  company 
with  33  locations  in  Georgia,  Florida  and 
Carolinas,  seek  CFO.  Prefer  CPA  with 
strong  financial  background.  Direct 
reporting  to  CEO,  internal  audits,  manage 
banking  relationships,  strategic  planning,  di¬ 
rect  accounting  and  human  resources 
team.  Submit  resume  and  salary  history  to: 
dnesmith@cninewspapers  .com 

GENERAL  MANAGER  needed  for  a  very  fine 
daily  community  newspaper  in  Sterling,  CO, 
circ.  5,600.  Excellent  opportunity  to  join 
MediaNews  Group  for  individual  with  a  history 
of  success  and  the  ambition  to  achieve 
excellence.  College  degree  in  related  field 
or  equivalent  experience  necessary.  Com¬ 
mercial  print  sales  experience  and  newspa¬ 
per  management  required.  Full  benefit  and 
compensation  package  offered  plus  the  op¬ 
portunity  for  accelerated  career  for  individual 
with  ability  and  ambition.  Respond  with 
resume  to  David  McClain: 

publisher@jOurnal-advocate.com 
or  FAX:  (970)  522-2320. 
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ADMINISTRATIVE 


GENERAL  MANAGER 

In  December  2000,  the  Austin  Ameri- 
can-Statesman  acquired  six  community 
newspapers  in  the  Central  Texas  Region. 
We  are  searching  for  a  dynamic  and  sea¬ 
soned  newspaper  professional  to  provide 
executive  leadership  and  vision  for  these  ; 
prize-winning  weekly  community 
newspapers. 

This  challenging  and  exciting  opportunity  re¬ 
quires  the  ability  to  implement  and  execute 
innovative  strategies  to  enhance  revenue, 
grow  circulation,  and  manage  editorial  con¬ 
tent  with  the  ability  to  forecast,  report  and 
prepare  month-end  reports  and  an  annual 
budget. 

The  successful  candidate  will  possess  five 
years  senior-level  general  newspaper  man-  ■ 
agement  experience  leading  and  directing  ; 
professionals.  Bachelor's  degree  preferred. 
Requires  superior  interpersonal  skills,  in-  . 
eluding  excellent  communication  skills,  with  ; 
the  demonstrated  ability  to  build  a  cohesive 
and  motivated  team  that  consistently  excels  i 
and  achieves  success. 

Salary:  Commensurate  with  qualifications 
and  experience. 

Benefits: 

»  Medical/Dental  Insurance 

•  Paid  Vacation 

•  401(k)Plan 

•  Tuition  Reimbursement 


Austin  American-Statesman 
Human  Resources  Department 
305  S.  Congress  Avenue 
Austin,  Texas  78704 
Phone:  (512)  445-3709 
FAX:  (512)  445-3883 
www.statesman.com/jobs 
E-mail:  aa-sjobs@statesnnan.com 
EOE 

Pre-employment  Drug  Test 
and  Background  Check  Required 


ONLINE  DIRECTOR 

The  Statesman  Journal,  located  in  Oregon’s 
Willamette  Valley,  is  looking  for  an  experi¬ 
enced  Online  Director  who  is  committed  to 
the  idea  that  online  is  an  integral  part  of  the 
newspaper.  As  the  Online  Director  you  will 
be  responsible  for  overall  site  management, 
including  direct  responsibility  for  budgeting, 
administration,  and  production  as  well  as  : 
corporate  and  vendor  relations.  The  Online 
Director  is  also  responsible  for  maintaining 
strong,  healthy  collaboration  relationships  . 
with  news  and  advertising  to  advance  site 
planning,  revenue  growth  and  the  ongoing 
development  of  compelling  content.  The 
candidate  must  possess  a  related  four-year 
degree.  At  least  five  to  seven  years  of  su¬ 
pervisory  or  management  experience  in  ad¬ 
vertising  sales,  marketing  and/or  news  con-  i 
tent  development  is  critical.  An  aptitude  for 
technology  is  essential.  Advertising  sales 
knowledge,  advanced  PC  skills  and  knowl-  i 
edge  of  web  production  is  highly  desirable.  I 
For  further  information  contact: 

Sonja  Sorensen  Craig,  Publisher 
Statesman  Journal 
Phone  (503)  399  6689 
E-mail:  scraig@statesmanjournal.com 


ADMINISTRATIVE 


Media  General  Inc.  seeks  a  VICE 
PRESIDENT  and  REGIONAL  PUBLISHER, 
based  in  Charlottesville,  VA,  to  oversee  seven 
daily  newspapers,  seven  weeklies  and  a 
portfolio  of  niche  products  in  Central 
Virginia.  The  papers  are  grouped  in  three 
regional  marketing  clusters,  which  are  man¬ 
aged  by  publishers  in  Charlottesville,  Lynch¬ 
burg  and  Danville.  Must  have  a  superior  rec¬ 
ord  in  increasing  revenues,  growing  reader- 
ship  and  advocating  excellence  in 
journalism  and  best  business  practices. 
Only  courageous  coaches,  change  leaders 
and  innovators  who  are  great  planners 
should  apply.  Review  Media  General’s  Web 
site  at  www.mediageneral.com  for  additional 
details  and  how  to  apply. 

Deadline:  Dec.  6. 


ADVERTISING 


ADVERTISING  MANAGER 

Do  you  want  to  work  in  a  fast-pace 
Suburban  Chicago  Market?  The  Kane 
County  Chronicle  in  Geneva,  Illinois,  has  a 
full-time  opening  for  an  Advertising  Manager 
to  oversee  Retail,  Classified  and  Advertising 
Production. 

Develop,  recommend  and  execute  specific 
sales  programs  in  support  of  budget  fulfill¬ 
ment.  Analyze  and  update  sales  territories 
to  ensure  proper  account  distribution  in  re¬ 
lation  to  account  loads  and  necessary  service 
to  advertisers.  Develop  staff  through 
coaching,  assists  in  planning  and  contributes 
to  the  development  of  sales  and  materials. 
Formulate  monthly  goals  and  determine 
monthly  commissions  for  sales  team. 

Candidates  should  have  a  four-year  college 
degree  and  5-f  years  related  working  expe¬ 
rience.  Must  have  great  communication 
and  organizational  skills.  Competitive  salary 
and  Shaw  Newspapers  benefit  package. 
Pre-employment  drug  test  required.  For 
more  information  or  to  submit  your  resume, 
please  contact: 

Debbie  Tokarz,  SSMG  HR  Director 
Northwest  Herald 
P.  0.  Box  250 

Crystal  Lake,  IL  60039-0250 
PHONE:  (815)4594040 
FAX:  (815)4774960 


Looking  for  an  ADVERTISING  DIRECTOR 
who  will  work  within  a  group  of  newspapers 
located  in  the  Rocky  Mountain  region.  The 
candidate  would  be  responsible  to  hire, 
train,  evaluate  &  manage  salespeople  and 
sales  support  staff.  In  addition,  the  person 
in  this  role  will  manage  all  aspects  of  adver¬ 
tising  payroll,  incentives  and  compensation 
plans.  Developing  teamwork  and 
maintaining  employee  morale  are  also  key 
aspects  of  the  job.  We  are  looking  for  an  in¬ 
dividual  who  has  the  ability  to  grow  into  a 
publisher  position  within  our  organization. 
EOE.  Please  send  resume  and  cover  letter 
to: 

Box  3152,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 

www.editorandpublisher.com 


-  Eleanor  Roosevelt 
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ADVERTISING 


ADVERTISING 


CIRCULATION _  aRCULATION 


INSIDE  SALES  MANAGER 
We  are  looking  for  a  high-energy  powerhouse  I 
to  help  us  to  grow  circulation  and  | 
classified  advertising  in  our  New  England 
newspaper  group  headquarters.  Stonebridge  j 
Press  publishes  community  newspapers  in  j 
the  Sturbridge,  Massachusetts  area, 
including  one  daily,  The  Southbridge 
Evening  News,  six  weeklies,  and  monthly 
tourist  guides.  We  also  own  a  community 
newspaper  group  in  New  Hampshire  and 
have  an  exciting  future  ahead.  A  wonderful 
opportunity  awaits  a  proven  turbo-charged  | 
leader  to  help  us  build  a  circulation  promotion  | 
department  from  the  ground  up.  In  addition,  j 
the  right  candidate  could  also  oversee  our  i 
growing  classified  department,  as  | 
well  as  assist  with  sales  and  promotion  | 
throughout  our  publishing  company.  This 
position  IS  a  key  part  of  our  management  I 
team  and  reports  directly  to  the  publisher. 
Competitive  salary  plus  bonus  potential,  full 
benefits,  as  well  as  the  support  of  a 
top-notch  organization.  Please  send  letter  ! 
and  resume  via  regular  mail  or  E-mail  to: 

Frank  G  Chilinski,  President  &  Publisher  | 
Stonebridge  Press  Newspapers  j 
25  Elm  Street,  Southbridge,  MA  01550  i 
E-mail:  frank@chilinski.com  [ 


NATIONAL  SALES  MANAGER  | 

Salt  Lake  City  | 

The  Advertising  Department  of  the  Newspa-  ! 
per  Agency  Corporation,  representing  The 
Salt  Lake  Tribune  and  the  Deseret  News,  is 
looking  for  a  National  Sales  Manager  to 
grow  our  business! 

We  are  looking  for  an  energetic,  positive, 
articulate  professional  with  a  proven  track 
record  of  success  in  National  Advertising 
and  in  managing  sales  teams. 

The  National  Sales  Manager  will  develop 
new  business  within  categories  or  by  as¬ 
signment  from  new  accounts  through  tele¬ 
phone  solicitation,  written  communication, 
and  sales  presentations. 

Qualified  applicants  will  have  a  work  related 
college  degree  and/or  a  minimum  of  five 
years  outside  sales  experience  plus  four 
years  management  experience.  To  be  sue-  I 
cessful  in  this  position,  you  must  possess 
excellent  communication  skills,  superior 
customer  service  skills,  analytical  skills, 
with  the  ability  to  problem-solve,  maintain 
accuracy  and  pay  attention  to  detail  while 
working  with  advertising  rates,  credit  policies 
and  deadline  schedules.  i 


In  order  to  make  sales  calls,  a  valid  driver’s 
license,  proof  of  auto  insurance,  and 
access  to  a  dependable  vehicle  are 
required  for  this  position.  (A  current  Motor 
Vehicle  Report  must  be  submitted  at  time 
of  application.) 


If  you  would  like  to  be  considered  for  this 
position  please  mail  resume  attn;  Andrea, 
NAC  Human  Resources  Dept.,  P.O.  Box 
45838,  Salt  Lake  City,  UT  84145. 


FAX:  (801)237-2856,  or  E-mailto: 
akollmar@nacorp.com 
Only  those  individuals  whose  resumes  are 
selected  for  interview  will  be  contacted. 
Equal  Opportunity  Employer. 


REGIONAL  SALES  MANAGER 
United  Media  is  seeking  a  Regional  Sales 
Manager  to  represent  its  products  and  ser¬ 
vices  to  newspapers  and  websites  within  ; 
assigned  territory,  with  primary  emphasis  i 
on  selling  and  retention.  The  individual  must  ' 
be  able  to  travel,  make  effective  sales  pres¬ 
entations,  and  sell  comics,  features,  sup-  | 
plemental  news  services,  and  online  services  . 
to  newspapers,  web  publishers  and  editors.  : 
Responsibilities  include  following-up 
and  organizing  activities  in  order  to  close  - 
high  level  of  sales,  maintaining  existing  i 
business  and  managing  day  to  day  ' 
problems,  handling  multiple  priorities  and  ’ 
product  lines,  determining  appropriate  travel 
itinerary  and  sales  strategies  and  docu¬ 
menting  activities  including  call  reports,  ex-  i 
penses,  memos  and  client  letters.  i 

The  ideal  candidate  will  have  a  strong  famili¬ 
arity  with  the  newspaper  industry.  A  college 
degree  with  an  understanding  of  sales  of  | 
marketing  required.  A  minimum  of  five  | 
years  work  experience  required,  preferably  ' 
in  the  newspaper  or  online  business.  The  1 
candidate  must  be  able  to  deal  with  the  var-  i 
ious  pressures  of  a  salesperson  and  have  a  ; 
valid  driver’s  license. 

United  Media  (UM)  is  a  fully-integrated,  ' 
worldwide  licensing  and  syndication  compa-  ’ 
ny.  : 

Please  note  that  only  favorably  viewed  re¬ 
sumes  will  elicit  a  response.  Please  forward 
resume  with  salary  requirements  to: 

United  Media 

Carol  Gershowitz,  Executive  Director 
Human  Resources 

200  Madison  Avenue,  New  York,  NY  10016 
E-mail:  carolg@unitedmedia.com 
Fax:(212)293-8685 


CIRCULATION 


CIRCULATION  MANAGER  -  minimum  5  years 
experience  required.  Send  resume  to  The 
Washington  Times,  Art  Farber,  3600  New 
York  Avenue,  NE,  Washington,  DC  20002  or 
Fax  (202)  635-0409. 


CIRCULATION  DIRECTOR  1 

Looking  tor  a  great  opportunity  with  a  well-  i 
established  community  newspaper?  We  are  ! 
a  high-quality,  family-owned  community 
newspaper  with  a  track  record  of  editorial 
excellence  and  an  upbeat  market.  Outstand-  j 
ing  salary  and  benefit  package  for  the  right  j 
person.  Explore  joining  our  team.  You’ll  be  | 
glad  you  did.  Send  resumes  to:  i 

Box  3140  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


Seek  SALES  MANAGER  for  crew  sales  and  ; 
promotions  area.  Lost  guy  to  plumb  promo-  ^ 
tion  out  east.  Degree  or  equivalent  in  Busi¬ 
ness  or  Communications  needed.  Great  ver¬ 
bal,  writing  skills  a  must.  Thrive  in  multi-task 
environment.  Responsible  for  \2+  publica¬ 
tions  in  expanding  group.  We  offer  solid  i 
benefits  and  compensation  package.  Submit  | 
resume  in  confidence  to:  ANG  Newspapers 
H.R.  P.O.  Box  28884  Oakland,  CA  ! 
94612  FAX:  (510)  293-2725.  E-mail:  ; 

hr@angnewspapers.com  | 


REGIONAL  CIRCULATION  DIRECTOR 

The  Lee  Enterprises’  Central  Illinois  newspapers,  which  include  the  Herald  &  Review  in 
Decatur  and  the  Times  Courier  and  Journal  Gazette  in  Charleston  and  Mattoon,  are  seeking 
a  Regional  Circulation  Director  who  will  be  based  in  Decatur.  Illinois  and  be  a  member 
of  the  Strategic  Business  Unit’s  Senior  Leadership  Team. 

The  successful  candidate  will  have  the  ability  to  interact  with  others  and  remain  focused 
while  dealing  with  multiple  objectives  and  timelines,  and  be  able  to  deal  with  stress  related 
situations.  You  must  be  self-motivated  and  have  the  ability  to  work  independently. 
Strong  people  skills,  organizational  ability,  attention  to  detail,  and  good  oral  and  written 
communication  skills  are  important  for  this  position.  Previous  circulation  leadership  expe¬ 
rience  is  necessary.  Budgeting  and  accounting  knowledge  and  the  ability  to  use  Excel 
and  Word  programs  are  necessary.  A  college  degree  (or  the  equivalent  work  experience) 
in  business  management  is  desired. 

The  position  includes  a  competitive  salary  commensurate  with  qualifications  and  experi¬ 
ence,  bonus  plan,  medical/dental/life  insurance,  excellent  401(k),  and  more! 

Please  send  your  resume  with  cover  letter  via  E-mail  to:  tkuhie@herald-review.coin 


Questions,  Terri  Kuhle,  Human  Resources 


CIRCULATION 


CIRCULATION  MANAGER 
The  Harrison  (Arkansas)  Daily  Times  is  look¬ 
ing  for  an  experienced  circulation  manager 
to  lead  our  10,000  circ.  six-day-week  daily. 
We  operate  on  a  newly  Installed  PBS 
system  and  are  located  right  in  the  middle 
of  the  Arkansas  Ozarks,  one  of  the  fastest 
growing  areas  of  the  country.  If  you  are  up 
to  the  challenge,  we’d  like  to  talk  to  you. 

E-mail:  ieffc@commpub.com 


THE  COLUMBUS  DISPATCH 
Super  Express  Manager 
The  Columbus  Dispatch,  an  award-winning 
newspaper  in  Ohio’s  capital  city,  is  seeking 
a  Super  Express  Manager. 

We  are  seeking  an  experienced  professional 
to  direct  and  supervise  the  day-to-day  op¬ 
erations  of  the  Super  Express  staff  within  a 
Dispatch  city  division.  This  person  will  be 
responsible  for  making  daily  contacts  with 
all  staff  members  to  obtain  improved  effi¬ 
ciency  in  sales,  service,  and  collections. 
Maintaining  frequent  contact  with  the  carriers 
and  customers  to  solve  subscriber  concerns 
will  be  an  essential  part  of  the  job. 
This  person  will  create  and  implement  pro¬ 
grams  to  develop  teamwork  as  well  as 
maintain  and  track  performance  reports  to 
monitor  improvement  and  communicate 
progress.  Our  ideal  candidate  will  have  5  to 
6  years  of  experience  as  a  District 
Manager,  a  demonstrated  desire  and  ability 
to  lead  a  team  through  positive  communica¬ 
tion  and  dedication,  completion  of  college 
management  courses,  a  valid  driver’s  license, 
and  a  car  for  business  purposes 
with  adequate  liability  insurance  coverage. 

We  offer  a  positive  work  environment  with  a 
competitive  compensation  and  benefits 
package  including  401(k),  health  and  dental 
insurance,  tuition  assistance  and  generous 
vacation. 

If  you  are  interested  in  this  position,  please 
send  your  cover  letter  and  resume  to:  The 
Columbus  Dispatch,  Human  Resources, 
5300  Crosswind  Drive,  Columbus,  OH 
43228;  fax:  (614)  461-5565;  E-mail: 
jobs@dispatch.com 


Manager,  Herald  &  Review,  (217)  421-6911. 


CIRCULATION 


SINGLE  COPY  SALES/OPERATIONS 
MANAGER 

Journal  Sentinel  Inc.,  publisher  of  the  Mil¬ 
waukee  Journal  Sentinel,  is  seeking  a  crea¬ 
tive,  results-oriented  professional  to  lead  its 
single  copy  initiatives.  The  Single  Copy 
Sales/Operations  Manager  is  responsible 
for: 

•  Development  and  implementation  of 
sales  and  marketing  strategies  to  achieve 
the  circulation  goals  for  single  copy  and 
event  sales 

•  Cultivating  and  nurturing  effective  partner¬ 
ships  with  internal  departments  and  retail 
outlets 

•Managing  the  performance  of  the  single 
copy  sales  and  operations  staff. 

The  Single  Copy  Sales/Operations  Manager 
also  oversees  the  financial  planning  of  the 
single  copy  department,  including  the  prep¬ 
aration  and  management  of  the  profit  plan 
(payroll,  direct  expense,  and  capital 
budgets),  forecasting  and  projecting  sales 
and  revenue  targets. 

This  position  requires  a  bachelors  degree  in 
Marketing  (or  a  related  field)  or  equivalent 
work  experience,  as  well  as  3-5  years  ex¬ 
perience  in  management.  Newspaper,  es¬ 
pecially  circulation,  experience  is  preferred. 

Journal  Sentinel  Inc.  offers  a  competitive 
benefits  package  to  include  stock 
ownership,  401(k),  paid  vacation  and  tuition 
reimbursement.  Interested  candidates 
please  send  resume  and  cover  letter  indi¬ 
cating  salary  requirements  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)224-2897 
E-mail:  hr@onwis.com 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers.  Inc.  web  site  at: 
iwww.ogdennews.com/opportunities 
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-HELP  WANTED- 


EDITORIAL 


BUSINESS  COPY  EDITOR  needed  at  The 
News  &  Observer,  an  award  winning  daily  in 
Raleigh,  NC.  Editor  should  have  3-5  years 
experience,  preferably  in  business 
journalism,  with  a  strong  command  of  lan¬ 
guage  and  grammar,  and  an  appetite  for 
business  news.  Send  resume,  references 
and  work  samples  to  Melanie  A.  Sill,  Execu¬ 
tive  Editor,  The  News  &  Observer,  215 
South  McDowell  Street,  Raleigh,  NC  27601. 

BUSINESS  WRITER 

The  Albany  Herald,  the  leading  morning 
daily  in  Southwest  Georgia,  has  an  immediate 
opening  for  an  experienced  writer  to 
cover  business  and  military  affairs.  To 
apply,  send  your  resume,  cover  letter  and 
four  of  your  best  clips  to  Metro  Editor  David 
Rountree,  P.O.  Box  48,  Albany,  GA  31702. 

Or  E-mail:  davidr@albanyh.surfsouth.com 

COPY  EDITOR 

The  Daily  Gazette,  a  53,000-circulation,  in¬ 
dependent  daily  in  New  York’s  Capital  Region, 
is  looking  for  an  experienced  copy  editor.  Ap¬ 
plicants  should  have  reporting  and 
editing  experience  with  a  daily  newspaper. 
Send  resume  and  work  samples  to  Thomas 
Woodman,  managing  editor.  The  Daily  Ga¬ 
zette,  2345  Maxon  Road  Ext.,  Box  1090, 
Schenectady,  NY  12301-1090. 

COPY  EDITOR 

The  Press-Enterprise,  the  fastest-growing 
newspaper  in  California  with  a  daily  circulation 
of  185,000,  is  looking  for  outstanding 
wordsmiths.  If  you  are  a  jack  of  all  trades, 
this  job  is  not  for  you.  But  if  you  are  excep¬ 
tional  with  words  and  can  find  holes  in  stories, 
spot  fairness  issues  and  are  a  grammar  ex¬ 
pert,  you  are  exactly  what  we  need. 
Three  or  more  years  on  a  daily  newspaper 
copy  desk  are  required. 

The  Press-Enterprise  is  located  in 
affordable  Inland  Socal  is  an  hour  or  less 
from  most  major  Socal  attractions.  Send  re¬ 
sume  and  portfolio  to  Ray  Griffith,  Training 
Editor,  The  Press-Enterprise,  3512  14th 
Street,  Riverside,  CA  92501. 


1  EDITORIAL 


I  EDITOR 

The  Pittsburgh  Business  Times  is  seeking 
,  an  editor  to  lead  southwestern  Pennsyl- 

■  vania’s  leading  weekly  business  journal.  Ap- 

■  plicants  should  have  exceptional  writing  and 
;  editing  skills,  including  experience  with  en- 
i  terprise  journalism,  and  demonstrable  man- 
I  agerial  skills  to  effectively  lead  a  staff  of 
I  14.  If  you’re  interested  in  creating  quality 
j  journalism  while  living  in  one  of  America’s 

most  livable  cities,  contact  Publisher  Alan 
Robertson  at  arobertson@bizjournals.com. 

EDITOR:  The  Hartford  Business  Journal, 
Central  Connecticut’s  award-winning  weekly 
business  voice,  seeks  an  Editor  to  lead  our 
team.  Excellent  credentials  as  a  business 
reporter,  writer  and  editor,  and  commit- 
i  ment  to  great  work  a  must.  Ideal  candidate 
,  has  empathy  and  understanding  for  local 
'  CEOs  and  entrepreneurs,  and  the  issues 
that  confront  them. 

!  Proven  ability  to  staff,  manage,  lead  and 
j  motivate  the  Editorial  Department  and  free- 
j  lance  resources  of  a  growing  weekly,  a  big 
I  plus.  Competitive  salary  and  benefits,  and  a 
I  chance  to  make  a  mark, 
i  Send  resume  and  clips  to: 

Editor  search  committee 
:  Hartford  Business  Journal 

56  Arbor  Street,  Hartford,  CT  06106 


SENIOR  EDITORS 

.  Washington  Blade  gay  newspaper  seeks  ag- 
:  gressive  journalists  with  five  years  experience 
I  editing,  headlines,  news/feature  reporting,  fa- 
I  miliar  with  gay  issues,  comfortable  with  dead- 
;  lines.  Competitive  salary/benefits.  EOE.  Send 
I  resumes/clips/references  by  fax  (770) 
i  234-6737,  E-mail  forum@washblade.com,  or 
mail  to:  Executive  Editor,  Washington  Blade, 
1408  U  Street,  NW,  2nd  floor,  Washington, 
DC  20009.  No  calls,  please. 


i  REPORTERS:  The  Herald  Bulletin,  a  30,000- 
circulation  daily  just  north  of  Indianapolis 
seeks  two  news  reporters.  We’re  looking 
for  writers  equally  adept  at  breaking  news 
and  enterprise  assignments.  Must  have 
I  daily  experience  or  a  quality  college  intern- 
-  ^  ^  ^  ;  ship.  Apply  to  Patrick  Sanders,  editor,  The 

Connecticut  daily  seeks  bureau  reporter  |  Herald  Bulletin,  1133  Jackson  Street,  An- 
with  daily  newspaper  experience.  Opportunity  ;  derson  IN  46015 
to  cover  breaking  news  and  develop  en-  i 

terprise  stories.  Send  resume  and  clips  to  ' - — 

Managing  Editor,  Republican-American,  389  ^  EXECUTIVE  EDITOR 

Meadow  Street,  Waterbun/,  CT  06722.  j  7j,e  Centre  Daily  Times,  a  Knight  Ridder 

Or  E-mail  rveillette@rep-am.com  i  newspaper  aspiring  to  be  one  of  the 

Equal  Opportunity  Employer  nation’s  best  small  newspapers  (circ 

-  25,000  daily,  33,000  Sunday),  needs  an 

COPY  EDITOR/DESIGNER  ;  Executive  Editor  to  lead  a  staff  of  approxi- 

Here’s  a  great  opportunity  to  work  for  an  '  40  employees.  We  re  Pennsylvania’s 

outstanding  company.  It  you’re  intelligent,  |  Newspaper  of  the  Year,  and  we’ve 
friendly  and  willing  to  carry  your  share  of  |  Keystone  Award  five  years  in  a 

the  workload,  there’s  a  congenial  copy  I  better?  The 

desk  crew  at  the  Yakima  Herald-Republic  ^  Executive  Editor  plays  a  key  role  on  the  op- 
that  would  be  happy  to  have  you.  Familiarity  ej'Sting  committee,  which  sets  the  strategic 
with  QuarkXPress,  NewsEdit  and  Photoshop  direction  of  our  company,  and  is  expected 
are  helpful.  Knowledge  of  FreeHand  with  ;  represent  the  newspaper  in  our  commu- 
graphics  ability  is  a  big  plus.  Reply  with  re-  |  Eenn  State, 

sume,  references  and  current  work  samples  ;  The  preferred  candidate  will  have  a  college 
to  Human  Resources,  Yakima  Her-  degree,  five  years  management  experience, 
ald-Republic,  P.O.  Box  9668,  Yakima,  WA  experience  directing  local  news,  and  knowl- 
98909.  edge  of  PA.  Please  send  resume  to  Centre 

We  are  a  member  of  The  Seattle  Times  I  Daily  Times,  3400  East  College  Avenue, 
group  and  an  equal  opportunity  employer,  j  State  College,  PA  16801  Attn:  Karen  Mrsa. 
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EDITORIAL 


EDITORIAL  WRITER  for  50,000-circulation, 
fam'ly  owned  daily  near  Washington,  DC. 
Applicant’s  ideal  philosophy:  common-sense 
conservatism  with  appreciation  for  natural 
and  historic  resources.  Should  have  solid 
reportorial  skills,  thorough  command  of 
English  mechanics,  and  familiarity  with  na- 
i  tional  issues,  writing  flair.  Strong  work  ethic 
I  a  must!  Besides  writing,  position  includes 
i  overseeing  letters,  editing  op-eds,  writing 
j  headlines,  and  choosing  graphics.  (No  lay- 
I  out.)  Pluses  of  job;  good  working  atmos- 
i  phere,  association  with  well-regarded  publi- 
I  cation,  residence  in  a  charming  small  city 
convenient  to  metropolitan  cultural 
;  offerings.  Send  resume  and  cover  letter  to 
‘  The  Free  Lance-Star,  Attention:  Human  Re¬ 
sources,  616  Amelia  Street, 
Fredericksburg,  VA  22401. 


SPORTS  REPORTER/OTHER 
Idaho  State  Journal  (17,000,  morning):  im¬ 
mediate  opening  for  sports  journalist  (also 
accepting  resumes  for  expected  openings 
on  news  reporting  and  copy  desk  teams). 
Some  experience  preferred,  but  recent 
grads  considered.  Coverage  duties  include: 
state  university,  7-county  high  school 
region,  community  sports.  Pagination  expe¬ 
rience  helpful.  Apply  with  resume,  clips,  ref¬ 
erences  to:  M.E.  Steve  Miller, 
smiller@journalnet.com,  or  mail  to  ISJ,  P.O. 
Box  431,  Pocatello,  ID  83204. 

Call  S.E.  Brady  Slater  at: 

(208)  239-3124  for  information. 


FOOD/RESTAURANT  COLUMNISTS 
New  Times  is  looking  for  additional  food 
columnists  for  its  award-winning  weekly 
newspapers.  You  must  be  passionate  about 
food,  knowledgeable  about  the  restaurant 
business  and  able  to  produce  stylish,  opin¬ 
ionated  columns.  Position  may  be  fulltime 
depending  on  writing/editing  experience 
and  willingness  to  relocate. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news,  politics, 
arts  and  music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Ft.  Laud¬ 
erdale,  Cleveland,  St.  Louis,  Kansas  City 
and  Oakland.  Qualified  applicants  should 
send  cover  letter,  resume  and  clips  to  the 
address  below.  BE  VERY  SPECIFIC  ABOUT 
WHICH  NEW  TIMES  CITIES  APPEAL  TO  YOU. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
No  phone  calls  or  E-mails,  please 


SPORTS  EDITOR:  35,000  daily  newspaper 
is  looking  for  a  full-time  sports  editor.  Re¬ 
sponsibilities  include  managing  sports  staff 
as  well  as  providing  readers  regional  and 
national  sports  information.  BA  in 
journalism,  English,  political  science  or  his¬ 
tory  or  equivalent  work  experience  in  the 
field  of  print  journalism,  along  with  five 
years  experience  as  a  sports  writer  for  a 
daily  newspaper.  Send  cover  letter  and  re¬ 
sume  to:  Southern  Illinoisan,  710  N.  Illinois 
Ave.,  Carbondale,  IL  62901.  Pre-employment 
drug  screening  is  required.  EOE  M/F 


EDITORIAL 


GENERAL  ASSIGNMENT/MILITARY  AFFAIRS 
REPORTER 

The  News  &  Observer  of  Raleigh  is  looking 
for  a  General  Assignment/Military  Affairs  re¬ 
porter.  This  reporter  will  handle  spot  news 
and  long-term  projects  on  all  topics,  and  will 
cover  significant  events,  trends  and  issues 
relating  to  military  installations  in  North  Car¬ 
olina.  Candidates  should  have  at  least  five 
years  of  reporting  experience  and  excellent 
writing  skills.  Send  letter,  resume  and  writing 
samples  to  Steve  Riley,  metro  editor, 
Raleigh  News  &  Observer,  215  South 
McDowell  Street,  Raleigh,  NC  27601. 

"  jWn’bUREAU  chief  (U.  S.  citizen  ^7” 
We  seek  a  tenacious  and  exacting  bureau 
chief  to  report,  write,  edit  and  coordinate 
coverage  for  our  Stars  and  Stripes 
audience:  the  1.37  million  men  and  women 
who  comprise  the  U.S.  military.  We  need  a 
team  leader  to  spirit  coverage  of  terrorism, 
war,  the  president,  foreign  intrigue,  spy 
planes,  nuclear  submarines,  aircraft 
carriers,  political  upheaval  and  the  exotic 
and  fascinating  cultures  of  Asia. 

Coach  reporters  in  far-flung  bureaus,  help 
set  the  news  budget,  edit  staff-produced 
copy,  help  plan  projects  and  work  with  the 
copy  desk  in  Washington,  DC  and,  on  occa¬ 
sion,  be  sent  out  to  do  some  reporting  of 
your  own.  Keen  knowledge  of  AP  style, 
Strunk  and  White,  and  the  dictionary  es¬ 
sential.  Reporting,  editing  and  rewriting 
skills  must  be  excellent  and  quick.  Organi¬ 
zational  and  planning  skills  a  must.  We  need 
someone  to  motivate  and  develop  reporters 
of  varying  skills  levels.  Knowledge  of  the 
military  a  plus. 

Join  Pacific  Stars  and  Stripes,  the  independ¬ 
ent  daily  newspaper  published  for  the  U.S. 
military  overseas,  serving  readers  in  Japan, 
Okinawa,  Korea,  Guam,  Australia,  the  Philip¬ 
pines,  Thailand,  Diego  Garcia,  Indonesia, 
Europe,  the  U.S.  and  more. 

Housing  and  generous  federal  benefits 
make  the  package  competitive  and  attractive. 
Travel  opportunities  abound.  SALARY 
($45,000  to  $55,000).  HOW  TO  APPLY: 
Send  resume  by  E-mail  or  Fax  to: 

lobspss@stripes.osd.mll 
Or  Fax:011-81-3-3403-5493 

MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We’re  searching  for 
candidates  who  have  a  fine  touch  with  copy, 
a  firm  grasp  of  magazine-style  journalism, 
and  the  confidence  to  work  comfortably 
with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  skills.  The  managing 
editor  will  supervise  the  day-to<fay  operations 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
stories.  Exceptional  writing  and  editing 
skills  are  essential;  the  interview  process 
will  include  an  extensive  editing  test.  New 
Times  offers  competitive  salaries  and  bene¬ 
fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 

Denver,  CO  80217 

wwwed  itorandpublisher.com 
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-HELP  WANTED- 


EDITORIAL 


THE  COLUMBUS  DISPATCH,  a  250,000-  ; 
circulation  daily  in  Columbus,  Ohio,  has  the  ! 
following  full  time  openings: 

SPORTS  REPORTER 

Possible  beat  includes  triple-A  Columbus  1 
Clippers  baseball  along  with  other  pro,  col-  I 
lege  and  high-school  work.  Clips  should  re¬ 
flect  candidate's  ability  to  write  wide  range 
of  stories.  Those  seeking  more  advance  in¬ 
formation  on  the  position  can  contact  Danny 
Goodwin,  Sports  Editor,  (614)  461-8522  or  | 
E-mail:  dgoodwin@dispatch.com. 

GENERAL  ASSIGNMENT  REPORTER 
We  are  seeking  an  experienced  reporter 
who  has  a  broad  range  of  interests  and  the  ; 
willingness  to  tackle  a  variety  of  stories, 
from  the  in-depth  and  serious  to  the  light¬ 
hearted.  Your  clips  should  demonstrate  ex¬ 
cellent  reporting  and  writing  skills.  We  want 
someone  who  has  ideas,  hustle  and  who 
enjoys  the  craft. 

SCIENCE  REPORTER 

Experienced  reporter  to  cover  science.  This 
reporter  will  cover  the  state's  universities, 
biotech  firms  and  research  hubs,  including 
the  National  Aeronautics  and  Space  Admin¬ 
istration  John  H.  Glenn  Research  Center  in 
Cleveland  and  Battelle  in  Columbus.  We  are 
looking  for  a  reporter  who  can  decipher  the 
most  difficult  subjects,  localize  national  and 
international  news  and  perform  deep  repor¬ 
ting  in  order  to  tell  a  good  story  for  Page 
One  or  the  science  pages.  Previous  science 
reporting  experience  is  desirable. 

We  offer  a  competitive  compensation  and 
benefits  package,  including  401(k),  health 
insurance,  tuition  assistance  and  generous 
vacation.  Please  send  cover  letter,  resume 
and  clips,  stating  position  of  interest,  to: 

The  Columbus  Dispatch 
Kimberly  Barleycorn,  Human  Resources 
34  S.  Third  Street,  Columbus,  OH  43215 


STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Phoenix  and 
Oakland.  We're  looking  for  journalists  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland 
position  IS  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale, 
Cleveland,  St.  Louis,  Kansas  City  and  Oak-  j 
land.  We  offer  competitive  salaries  and  ben-  ! 
efits.  Qualified  applicants  should  send  cover  i 
letter,  resume  and  clips:  i 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


INFORMATION  SYSTEMS 


CCI/PUBLISHING  SYSTEMS 
DEVELOPMENT  &  SUPPORT 
The  Washington  Post  invites  experienced 
publishing  systems  professionals  to  join  our 
Prepress  systems  group  to  develop,  en¬ 
hance,  and  support  mission-critical 
prepress  systems  including  CCI  (editorial 
and  pagination),  text  and  photo  wire  services, 
and  output-related  systems.  Requires 
2-t-  years  of  prepress  system  development 
and  support  experience,  including  workflow 
analysis.  Postscript  troubleshooting,  digital 
imaging,  proofing,  ad  delivery  systems, 
RIPs  and  page  transmission  systems;  profi¬ 
ciency  wit  Oracle  or  SQL  Server,  and  UNIX; 
and  prior  programming/scripting  experi¬ 
ence  with  TCL  (CCI),  VB,  PERL,  or  Java. 
Bachelor's  degree  or  equivalent  technical 
training  in  a  related  field  also  required. 

The  Washington  Post  offers  competitive  sal¬ 
aries,  opportunities  for  training  and  career 
advancement  and  excellent  benefits  package. 
To  apply  send  resume  with  salary  re¬ 
quirements  to: 

The  Washington  Post 
E-mail:  seresumes@washpost.com 
We  are  committed  to  diversity  in  the 
workplace  and  promote  a  drug-free  work 
environment 


MAILROOM 


PRODUCTION  &  DISTRIBUTION 
THE  COMMERCIAL  APPEAL,  the  number  one 
source  of  information  for  and  about  the 
Mid-South,  IS  looking  for  the  right  individual 
to  join  the  management  team  of  our  news¬ 
paper  Production  and  Distribution  Depart¬ 
ment.  As  an  Assistant  Manager,  this  re- 
sults-oriented  person  will  use  their  experi¬ 
ence,  skill,  knowledge,  and  creative  prob¬ 
lem-solving  talents  to  help  program,  sched¬ 
ule,  administer,  and  supervise  operations  in 
packaging  and  distributing  a  quality  product 
to  our  customers.  The  right  person  should 
be  able  to  develop  new  ideas,  ana  have  sig¬ 
nificant  experience  in  mid  to  large  size 
packaging  and  distribution  operations  or 
the  equivalent.  Knowledge  of  inserting, 
packaging,  and  conveying  equipment;  ex¬ 
cellent  communications  and  interpersonal 
skills;  and  facility  with  computer  zoning  and 
distribution  software  make  up  the  balance 
of  skills  needed  for  the  right  candidate.  As 
a  leading  property  in  the  E.W.  Scripps 
media  group,  we  offer  very  competitive 
compensation,  benefits,  and  work 
conditions.  Please  send  detailed  resume  to: 
Employment  Coordinator  Charlotte  Cranford 
THE  COMMERCIAL  APPEAL 
495  Union  Avenue,  Memphis,  TN  38103 
E-mail:  hr@gomemphis.com 
Fax:  (901)  529-2618 

MAILROOM  MAIWER” 

108  year-old  family  newspaper  seeks  expe¬ 
rienced  Mailroom  Manager  for  22,000  cir¬ 
culation  daily  with  some  commercial 
printing.  Muller  Martini/Quipp  distribution 
equipment.  We  offer  competitive  salary  and 
benefits  package.  Contact: 

Kyle  Osteen  kosteen@theitem.com 
(803)  774-1254  Fax  (803)  774-1210 


EDIT0R6?PUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  188^. 


MARKET  DEVELOPMENT  MARKET  DEVELOPMENT 


Vice  President 
Market  Development 
THE  ARIZONA  REPUBLIC 

The  Arizona  Republic,  the  largest  metro  daily  newspaper  in  Arizona  has  an  immediate 
leadership  opportunity  in  our  executive  management  team.  The  Phoenix  metro 
area  is  one  of  the  fastest  growing  markets  in  the  U.S.,  it  is  projected  to  rank  2nd  in 
percentage  population  growth  over  the  next  five  years.  We  are  looking  for  a  strategic 
player  to  take  advantage  of  this  projected  growth  and  lead  our  marketing  activities  to 
incrementally  grow  new  business. 

The  Vice  President,  Market  Development  provides  leadership  of  the  marketing  and 
strategy-formulation  functions  for  The  Arizona  Republic.  The  VP  will  lead  annual 
planning  initiatives  and  investigate  marketing  and  analysis  opportunities.  This  person 
will  lead  the  cross-functional,  marketing  strategy  planning  process  including  data  and 
market  analysis  to  create  audience,  market  momentum  and  consumer  demand.  In 
partnership  with  other  business  units  deploy  key  marketing  strategies  to  increase  cir¬ 
culation  sales  and  retention,  increase  online  usage  and  revenues  and  reduce  churn 
among  readers  and  advertisers. 

Also,  you  will  develop  marketing  opportunities  that  will  enhance  the  value  of  our 
products  and  services,  including  strategic  alliances  that  will  further  enhance  our  market  po¬ 
sitioning.  The  VP  will  provide  leadership  and  marketing  expertise  to  the  executive  manage¬ 
ment  team  as  well  as  work  cohesively  and  provide  synergies  with  departmental  teams.  The 
successful  candidate  will  build  consensus  and  promote  strategic  marketing  programs  in¬ 
ternally. 

We  are  seeking  a  collaborative  person  who  thrives  on  client  interactions,  develops 
executive-level  peer  relationships  within  the  company  and  our  client  base,  leverages 
these  relationships  to  develop  a  thorough  understanding  of  clients  needs  and  champions 
programs  to  satisfy  those  requirements.  This  person  must  have  the  ability  to 
accept  and  overcome  difficult  challenges  and  be  able  to  manage  risk  effectively. 
Successful  candidates  will  have  proven  analytical  and  strategic  marketing  expertise. 
Bachelor's  degree  in  Marketing  with  a  minimum  of  ten  years  marketing  experience  to 
include  five  years  senior  managerial  experience  in  a  newspaper  environment.  Working 
knowledge  of  newspaper  operations  with  specific  knowledge  of  circulation  and 
advertising  is  required.  A  successful  track  record  in  branding,  positioning,  and  com¬ 
munications  with  a  proven  record  of  developing  and  deploying  strategic  marketing 
plans  which  lead  to  increased  sales  and  profitability. 

Additionally,  candidates  must  have  a  solid  business  background  with  a  broad  understanding 
of  marketing  as  well  as  operations,  technology,  and  finance.  Must  be  a 
proven  leader  of  people  who  is  able  to  build  a  strong  team  and  alliances.  Demonstrated 
creativity  and  innovation  in  the  development  of  existing  markets  and  identification  and  quak 
ification  of  new  market  opportunities.  Excellent  communication  skills 
(written,  verbal,  interpersonal,  and  presentation)  with  the  ability  to  act  as  an  influencer  of 
executives,  suppliers,  peers  and  other  appropriate  audiences.  Strong  managerial  skills  (se¬ 
lecting  and  developing  talent;  coaching,  and  teambuilding)  and  the  confidence  to  challenge 
the  status  quo  in  a  professional  manner  is  essential. 

The  Arizona  Republic  provides  competitive  salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifications  and  the  desire  to  join  a  dynamic 
team  should  submit  resume  and  salary  requirements  to: 

sara.reinstein@pni.com 

The  Arizona  Republic  is  an  equal  opportunity  employer 
and  a  drug-free  workplace 


MAILROOM 


INSERTING  MACHINE  SUPERVISORS 
The  St.  Louis  Post  Dispatch  is  seeking  two 
experienced  inserting  machine  supervisors 
for  GMA  SLS  2000  and  Heidelberg  1372  & 
1472  Inserting  Machines. 

Qualified  candidates  must  have  demonstrat¬ 
ed  mechanical  experience,  proven  production 
track  record,  good  oral  and  written 
communication  skills  and  the  ability  to  lead 
a  diverse  work  group.  Position  offers  a 
competitive  salary  with  excellent  benefits. 
Contact:  Human  Resources,  Inserting  Ma¬ 
chine  Supervisor,  The  St.  Louis  Post  Dis¬ 
patch,  900  N.  Tucker  Blvd.  St.  Louis,  MO, 
63101.  Phone:(314)340-8063 

FAX:  314)  340-3005 
E-mail:  pdhr@post-dispatch.com 

NOVEMBER  25,  2002  EE 
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PRESSROOM 


BARTASH 

PRINTING 


Phone  (215)  724*1700 
Quality.  Service  &  Pri 
Since  1952 


ASSISTANT  PRESSROOM 
MANAGER  -  TRAINER 

Join  Philadelphia’s  largest 
cold  web  printer  and  earn 

$75,000  Annually  + 
Performance  Bonus 

Bartash  Is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supervisor  that  can  assist 
the  manager  in  the  daily  operations  of 
a  commercial  printing  shop.  Ideal  can¬ 
didate  will  have  experience  with  Goss 
and  Tensor  presses,  on-line  glue  and 
trim  books  and  extensive  4-color.  The 
candidate  must  have  the  ability  to  train 
press  crews  on  proper  printing  proce¬ 
dures.  This  is  a  high-profile  position 
that  requires  strong  verbal  and  written 
communication  skills.  Submit  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724*1700 
Fax:  (215)  724-394S 

PRODUCTION/TECH 

PUBLICATION  SPECIALISTARAINER 
Software  Installations.  Mac/PC  experience 
necessary.  Quark/InDesign  a  plus.  If  you 
know  prepress,  workflow,  like  travel  and 
want  out  of  deadline  dilemmas,  reply  to: 
Managing  Editor,  Inc. 

Attn:  Marilyn 

101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
E-mail:  mmoss@maned.com 


-POSITIONS  WANTED- 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 

The  Nevada  Appeal  daily  newspaper 
(circulation  16,000)  in  scenic  Carson  City, 
Nevada  (less  than  30  minutes  from  Lake  Ta¬ 
hoe  and  30  minutes  from  Reno)  seeks  an 
experienced  production  director  for  our 
new  production  facility.  We  have  a  new 
DGM  press  operation  and  will  be  upgrading 
our  mailroom  and  pre-press  areas  over  the 
next  few  years. 

We  print  the  Nevada  Appeal  as  well  as  five 
other  newspapers  (55,000  total  circulation) 
and  all  of  their  supplementary  print 
products  in  one  centralized  facility. 

The  successful  candidate  will  have  truly  out¬ 
standing  customer  service,  communication, 
and  management  skills.  We  need  someone 
with  demonstrated  experience  running  a 
cost-  efficient  operation  with  strong  budg¬ 
eting  and  financial  discipline. 

The  ideal  candidate  must  be  exceedingly 
knowledgeable  in  press  operations, 
mailroom,  pre-press,  facilities,  transportation 
(and  possibly  ad  composition/production  if 
you  have  the  right  skills). 

We  invested  heavily  in  our  new  press  opera¬ 
tion  and  want  quality  to  improve.  The  right 
candidate  will  have  experience  and  under¬ 
standing  in  statistical  benchmarking  and  in¬ 
dustry  best  practices. 

In  return  we'll  offer  a  competitive  salary  for 
a  paper  this  size,  401(k)  and  other  benefits, 
the  chance  to  work  in  a  new  facility  and  be 
part  of  one  of  the  few  remaining  family 
newspaper  companies.  Swift  Newspapers. 

Send  a  resume  and  letter  telling  us  why  you 
think  you’re  the  best  candidate  to:  John 
DiMambro,  Associate  Publisher,  Nevada  Ap¬ 
peal,  580  Mallory  Way,  Carson  City,  NV 
89701. 


POSITIONS  WANTED- 


EDITORIAL 


NEW  YORK-based  LAW  ENFORCEMENT  and 
CRIMINAL  JUSTICE  Reporter/Feature  Writer 
CIRCULATION  available  for  full-time  position  or  on  an  as¬ 

signment  basis.  Experience  includes  covering 
CIRCULATION  SALES:  Experienced  profes-  criminal  investigations,  special  operations, 
sional  seeks  sales/distribution  opportunity.  forensics,  community  policing. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735  training,  and  homeland  security  issues.  Call 

Sanford  Wexler  (212)  581-9468,  or  E-mail: 

-  sanfordwexler@hotmail.com 

EDITORIAl. 


FREELANCE 

JOURNALIST  with  more  than  20  years  expe-  - 

rience  in  finance,  marketing  and  technology  12-YEAR  MAJOR  MIDWEST  DAILY  VETERAN 
seeks  editing  or  writing  spot  in  New  York  open  to  any  writing  assignment,  proofing. 

City  or  Northern  New  Jersey.  E-mail:  E-mail:  joe  at  vezina@aol.com 

dtomasula@hotmail.com  _ 

MANAGING  EDITOR  for  association  publishing  a  r^V/IZDXIOC 

group  and  veteran  Washington  reporter  A  U  V  t  11  I  I  O  i 

seeks  public  affairs,  media  relations  or 

communications  position  in  Northern  I  For  Space/mate 
Virginia.  Extensive  Capitol  Hill  and  Executive  j 

Branch  reporting  experience.  Currently  re-  dOQCllinOS  CQI 

sponsible  for  editing  and  production  of 

books,  newsletters,  directories  and  on-line  /VUCneie  fr)QC(V)Qn 
products.  Call  (703)  278-8560  or  E-mail:  646  654  530 

editorgifford@aol.com 

18  EDITORS;  PUBLISHER  CI.ASSIFIEDS  NOVEMBER  25,  2002 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


CLASSIFIED  ADVERTISING 
INFORMATION 


f 


DEADLINES 
LINE  AD  RATES 


1 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  oniine 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks  . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address.  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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OPINION 


Dont  mess  with  Jim 


REBUILT  IN  A  DAS? 

!  _ 

:  Forget  Iraq,  Osama,  and  the  ad-revenue  blahs:  When  a  favorite 
'  Web  site  gets  redesigned,  all  hell  breaks  loose  in  media  land 

The  news  sent  shock  waves  across  the  newspaper 
industry  in  the  middle  of  this  month.  No,  it  wasn’t 
a  fresh  round  of  layoffs  at  Knight  Ridder,  accusations 
of  plagiarism  against  a  Pulitzer  Prize  winner,  or  a 
crushing  slump  in  classified-ad  revenue.  This  was 
important  stuff,  a  real  shocker,  and  it  might  affect  the  quality  of 
life,  daily  routine,  and  journalistic  integrity  of  thousands  in  the 
industry:  Romenesko’s  Web  site  was  about  to  be  redesigned.  Two 
days  later,  when  the  new  look  made  its  debut,  it  would  be  likened 
to  “another  Pearl  Harbor”  —  the  1941  attack,  not  the  2001  movie. 


Our  saga  began  way  back  in  1999  when 
Jim  Romenesko,  the  former  Milwaukee 
Journal  and  Saint  Paul  (Minn.)  Pioneer 
Press  reporter,  started  a  little  hobby  site 
called  mediagossip.com.  It  quickly  gained 
an  enormous  following  in  newsrooms  and 
front  offices  across  the  land,  though  it  was 
little  more  than  a  collection  of  links  with 
attitude.  Soon,  Romenesko  migrated  to 
the  Poynter  Institute  site,  which  started 
putting  up  his  groundbreaking  “blog”  at  its 
popular  home  for  journalists  (http://www 
.poynter.org).  The  suddenly  respectable 
Romenesko  changed  the  site  name  to 
MediaNews,  but  I  don’t  recall  if  that 
created  any  storm  of  protest. 

In  any  case,  for  years,  all  was  well.  The 
MediaNews  audience  grew  to  absurd 
proportions,  Romenesko  gained  no 
small  measure  of  fame  (at  least  in  our 
world),  and  a  familiar  cry  was  heard 
across  the  land;  “Have  you  seen 
Romenesko  today?”  Here  at  E^P  we  are 
proud  of  our  Web  site,  which  last  month 
hit  new  highs  in  unique  users  and  page 
views,  but  getting  a  link  on  Romenesko 
always  guarantees  additional  (though 
sometimes  hysterical)  feedback. 


Then,  out  of  the  blue,  on  Nov.  13,  word 
spread  like  spotted  fever:  Romenesko 
soon  would  get  a  new  look,  as  part  of  a 
redesign  of  the  entire  Povmter  site.  The 


Poynter  overhaul  would  introduce  new 
navigation  tools,  the  ability  to  e-mail  a 
page  to  a  colleague,  and  other  21st- 
centuiy'  features.  However,  it  would  also 
...  mess  with  Romenesko.  Even  before  the 
new  site  went  up,  Bill  Mitchell,  editor  of 
Poynter  Online,  received  this  urgent 
message  from  James  J.  Cramer,  co¬ 
founder  ofTheStreet.com  (now  a  hotwire 
TV  personality):  “Ain’t  broke.  Don’t  fix.” 

On  Nov.  15,  the  refreshed  MediaNews 
appeared,  dominated  by  a  new  color 
(aqua,  instead  of  tabloid  red)  and  with 
new  fonts  and  a  general  look  that  muted 


the  old,  brash,  cluttered  style  —  which 
actually  matched  the  content  —  with  a 
more  academic  tone  consistent  with  the 
other  Poynter  areas.  And,  egad,  the 
popular  row  of  brief  news  links  that 
always  lined  the  left  side  of  the  Media- 
News  page  (and  where  E^P  often  found 
a  second  home)  were  gone  completely. 

To  put  it  mildly,  Romenesko  fans  acted 
like  it  was  the  worst  makeover  since  New 
Coke,  the  New  James  Bond  (George 
Lazenby),  or  the  New  Nixon. 

Making  use  of  the  handy  new  “feed¬ 
back”  form  provided  by  Povuter,  these 
wordsmiths,  elevating  their  craft  to  new 
heights,  calmly  observed:  “Oh  no.”  “Yuck.” 
“Blech.”  “This  sucks.”  “Make  it  stop.”  “A 
sick  joke.”  “It  bites.”  Someone  said  the 
new  color  scheme  made  him  “seasick.” 
Many  obsessed  on  the  missing  left-hand 
column  (it  w’as  like  a  death  in  the  family). 

A  few'  brave  souls  admitted  they 
actually  liked  the  new  look.  But  noted 
author  James  Fallow's  commented 
that,  while  the  changes  w'ere  “well- 
intentioned,”  he  found  the  new  design 
“less  usable,  readable,  and  comprehen¬ 
sible  than  before.”  Others  w'ere  ready  to 
storm  the  Bastille:  “Free  Romenesko!” 
“Boycott  the  rest  of  Poynter!”  “Call  out 
the  National  Guard.”  Clara  Jefferv’  said 
she’d  be  willing  to  pay  premium  rates  to 
read  Romenesko,  “old-sty  le,”  if  only 
Salon  would  “steal  Jim  aw  ay.” 

Another  fan  noted;  “The  irony  is 
crushing.  That  Romenesko,  where  we 

come  to  read  about  all  the 
corporate  muckety-mucks 
mucking  up  news  sites 
by  removing  distinctive 
individual  appeal,  has 
now  succumbed  to  the 
exact  same  phenomenon.” 
Plaintively,  he  begged 
Romenesko  to  make 
clear  that  this  was  not  his 
“doing”  and  that  he  agreed  it  “sucks.” 

But  Romenesko,  wisely,  wasn’t  talking 
for  the  record,  as  least  from  what  I  saw 
online.  But  he  did  send  a  note  to  me 
hinting  that  rethinking  was,  indeed, 
under  way.  And,  just  two  days  after  the 
experiment  began,  Bill  Mitchell  posted  a 
message  on  the  site  announcing  that, 

“one  w'ay  or  another,  the  left  rail  items 
will  return  to  the  top  of  the  page”  and  that 
he’d  be  responding  to  “other  suggestions 
as  w'ell.”  It’s  not  as  complete  as  the  return 
of  Classic  Coke  —  or  Sean  Connerv'  as 
James  Bond  —  but  we'll  take  it.  !1 


Panic  ensued 
iW  reactions 

^  ^  from  “Call 

jfe'  out  the  National 
■KhM  Guard”  to  “Boycott 
the  rest  of  Poynter!” 
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cartoonists. 
Peters  brought 
this  segment  of 
his  work  to  TMS 
in  1993  after  20 
years  with 
United  Media. 

Peters,  who 
joined  the  Daily 
News  in  1969, 
won  his  Pulitzer 
in  1981.  He 
also  received 
the  National  Cartoonists  Society’s 
Reuben  Award  as  top  cartoonist  of  the 
year  in  1992. 

As  a  “Mother  Goose”  replacement,  TMS 
will  offer  Steve  Watkins’  “Housebroken” 

—  a  new  strip  about  a  middle-class 
Afiican-American  family  that  “takes  in 
a  down-on-his-luck  ex-rap-star  dog.” 


Mike  Peters  is  bringing  his 
“Mother  Goose  &  Grimm” 
comic  and  Pulitzer  Prize¬ 
winning  editorial  cartoons  to  King 
Features  Syndicate  as  of  New  Year’s  Day. 

“I  have  been  very  happy  with  Tribune 
Media  Services,  but  King  made  me  a 
fabulous  offer,”  said  Peters,  when 
contacted  by  E^P.  “It  was  probably  one 
of  the  two  or  three  hardest  decisions  I’ve 
made  in  my  life.” 

Walter  Mahoney,  TMS  vice  president 
of  domestic  syndication,  said,  “Unfortu- 


Peters  will  leave  TMS 
at  the  end  of  the  year. 


desk,  IBM  electronic 
t\pewriter,  owl  statues, 
and  books  autographed 
by  people  such  as 
Erma  Bombeck, 

Robert  Kennedy,  and 
Richard  Nixon. 

Other  Landers  items 
—  such  as  furniture  and 
art  —  were  to  be 
auctioned  Nov.  24  in 
San  Francisco.  Among 
them  were  letters 
between  Landers  and 
Oprah  Winfrey  and  between  Landers  and 
Presidents  Kennedy,  Carter,  and  Reagan, 
according  to  an  article  in  the  Chicago 
Sun-Times,  w'here  Landers  w'orked  before 
joining  the  Chicago  Tribune. 

Landers,  who  died  in  June  at  age  83, 
appeared  in  1,200  newspapers  via 
Creators  Syndicate. 


YOU  GUY?  ARE  ALWAYS 
JUST  Sitting  HERE./  poyou 
WANT  PEOPLE  TO THl NR 
YOU' PE  Lat-Y? 


VERO,  IF  We  WERE 
\NH1tE,  WE  wouldn't 
BE  ''  LaM"- 


WE  D  BE 
SLACREPS;' 


Latino  life  is  reflected  in 
‘La  Cucaracha’  comic  strip 

Universal  Press  SjTidicate  on  Nov.  25 
launched  “La  Cucaracha,”  a  Latino- 
themed  daily  comic  by  Lalo  Alcaraz. 

Initial  clients  for  the  humorous  and 
satirical  strip  include  the  Los  Angeles 

Times,  the  Chicago  Tribune,  and  more 

Slier  newspapers. 

pe  to  explore  the 
iral  lives  Latinos  and 
leople  have  in  our  society, 
3  to  spoof  pop  culture, 

,  and  Latinos,”  Alcaraz 
lid  Ei3P,  adding;  “There 
aren’t  enough  realistic 
portrayals  of  Latinos  in 
nedia  right  now.  Of  what 
there  is,  you  mainly  see 
1,  overidealized,  or  bigoted 

The  award-winning 


Alcaraz  (http://www.lacucaracha.com) 
already  does  a  strip  called  “L.A. 
Cucaracha”  for  LA  Weekly.  And  his 
editorial  cartoons  have  been  syndicated 
by  Universal  since  last  year. 

Universal  also  syndicates  the  Latino- 
themed  “Baldo”  comic,  as  well  strips  — 
such  as  “The  Boondocks”  and 
“Doonesbury”  —  that  contain  plenty  of 
political  and  social  commentary. 

Alcaraz,  38,  jokingly  described  his 
comic  as  “Doonesbarrio.”  —  DaveAstor 


Universal  deal  means  more 
WILL  READ  ‘Reader’s  Digest’ 

Universal  Press  Syndicate  reached  an 
agreement  with  Readers  Digest  to 
distribute  articles,  columns,  and  celebrity 
interviews  from  the  high-circulation 
magazine. 

“We  think  the  combination  of  the 
brand  and  the  appeal  of  the  material  will 
work  in  today’s  newspaper  environment,” 
said  Universal  Executive  Vice  President/ 
Editor  Lee  Salem,  who  hopes  distribution 
will  start  next  month. 


Late  advice  legend’s  items 

PUT  ON  THE  AUCTION  BLOCK 

Dozens  of  the  late  Ann  Landers’ 
possessions  were  to  be  sold  by  an  Elgin, 
Ill.,  auction  house  over  the  weekend, 
just  after  E&P  went  to  press. 

Items  included  the  columnist’s  1992 
Cadillac  (with  license  plate  “AL  55”  for 
the  year  she  started  her  advice  feature). 
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Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  o  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...groduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


EDITORB’ 

PUBLISHER 


INTERNATIONAl  YEARBOOK 


JYES!  Pleose  rush  my  order  of  the  Iditor  &  Publisher  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ 

Title . . . . - _ _ 


Company _ 

Address - 

City _ 

QTY: 

(  )  3-Volume  Set:  $205  each 

(  )  Volumes  I  &  3:  $1 55  for  both 

(  ) Volume]  only: $130 each 

I  )Volume2only:$115eoch 
(  I  Volume  3  only:  $55  each 
(  )  CD-ROM  version  of  the 

International  Year  Book  $895 
(Purchase  includes  Vols.  I  &  3  of 
the  printed  edition). 

For  CD-ROM  information,  coll 
1-800  336  4380  ext.  1. 


Stote . 


.Zip. 


_l  Check  Amount  Enclosed  $ _ 

{Poyable  to  EtBlor  <  Publisher  Tear  Book  in  US  dollors  only 
All  orders  shipped  outside  U.S.  ond  Conoda.  please  odd  S4S) 


Charge  my:  JVISA  JMC 

Account  # _ 

Signature _ 

Phone  # _ 

Fox# _ 


JAMEX 

_ Exp.  Date_ 


Poyment  must  occompany  orders  CA,  CO,  DC,  FI,  GA,  IL.  MA.  MO  NV, 

NY.  OH  ond  TX  residents,  pleose  odd  appropriate  soles  tox.  Conodo  resi¬ 
dents,  pleose  odd  GST.  No  shipping  to  PO.  Mxes.  All  CD-ROM  soles  ore  finol. 


EDITORS 

PUBLISHER 


Your  Business  (Oieck 

one  category  only). 

1.  J  Newspoper 

17.  J  Publishing  other 

2.  J  Newspaper 

than  Newspaper 

Equip.  Mfr. 

18.  J  Reol  Estate 

3.  J  Syndicate/ 

20.  J  Food:  Rest./ 

News  Service 

Whisle 

4.  J  Ad  Agency 

21. J  Insurance 

S.  J  Public  Relations 

22.  J  Medio 

firm 

23.  J  Non-profit 

6.  J  Legal  firm 

24.  J  Reciuitet/ 

7.  J  Government 

Empl.  Agency 

8.  J  Mfr.  -  General 

25.  J  Mktg./Reseorch 

9.  J  Mfr.  ■  Auto 

26.  J  UNkiy 

&  Truck 

27.  -1  Entertainment 

to.  J  Mfr.  -  Food 

28. -1  BookDist. 

II  .  _l  Service  Industry 

29.  J  Franchise 

I2.-I  University/ 

30.  J  School/Univ 

Public  Library 

31.  J  Supermarket 

13.  J  Rnoncial 

32.  J  Drug  Store 

14.  J  Retail 

33.  J  Hospitol 

1 5.  J  Public 

34.  J  Graphic  Arts/ 

Transportation 

Printing 

16.  J  Individual 

19.  J  Other: 

MC5Dni02 

MARKET  GUIDE 


JYES!  Please  rush  my  order  of  the  fditor  &  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


Nome . 
Title _ 


Your  Business 
(Check  one  category  only). 


Company . 
Address— 
City _ 


State . 


.Zip. 


QTY: 


)  Market  Guide 
at  $145  each 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  EiStor  A  Pubbsker  Year  Book  in  US  dollors  only 
U.i  and  Conodo  shipping  and  hondling  pleose  odd  $12,  foreign  oddS45) 


charge  my:  J  VISA  J  MC 

Account  # _ 

Signature _ 

Phone  # _ 

Fox  # _ 


JAMEX 

_ Exp.  Dote . 


Poymenl  must  accompany  oil  ocdeis  CA,  CO,  DC,  FI,  GA,  II,  MA.  MD.  NV 
NY.  OH  and  TX  lesidents,  please  odd  apprcniiote  soles  toi.  Conodo  resi¬ 
dents,  please  odd  GSI  No  shipping  to  rO  poxes  All  CD  ROM  soles  ore  linol 


J  Newspaper 
J  Newspaper  Equip.  Mft. 
J  Syndkate/News  Service 
J  Ad  Agency 
J  Public  Relations  hrnt 
J  Legal  hrm 
J  Government 

8.  J  Mft.  -  General 

9.  J  Mfr.  -  Auto  &  Truck 
to.  J  Mir.  -  Food 

11.  J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  J  Rnonciol 

14.  J  Retoil 

1 5.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  olber 

than  Newspoper 

18.  -I  Real  Estate 

19.  J  Other: 


•‘ii- 


YEARBOOK 


1 


YEARBOOK 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 


YEARBOOK 
WHO’S  WHERE 


M  Ai{Ki;r 
CLIDi: 


All  the  critical  data 
you  need  —  right 
at  your  fingertips! 


EJ  2()()2 


For  faster  service,  or  for  information 
on  our  CD-ROMs,  coll  toll-free  ' 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


Im.IIII . I.I...II...II..I.II.mI.I..II...I.I.I.I 


FROM  TOP:  TOLES  (C^2002  THE  WASHINGTON  POST/UNIVERSAL  PRESS  SYNDICATE;  NICK  GALIFIANAKIS/WASHINGTON  POST  WRITERS  GROUP 


{continued from  page  12}  I 
don’t  see  a  rightward  drift  in 
my  cartoons  for  a  while !  ” 

Toles,  51,  also  will  continue 
to  do  some  cartoons  in  his 
renowned  multipanel  style.  “I 
find  them  more  interesting,”  he 
says.  “You  don’t  always  make  as 
much  of  an  instant  impression, 
but  multipanel  cartoons  enable 
you  to  approach  a  subject  with 
more  subtlety.” 

What  has  been  the  readers’ 
response  since  Toles  came  to 
Washington?  “Unfortunately, 
reaction  has  been  fiighteningly 
positive,”  Toles  replies  wryly. 

“It  makes  me  wonder.  One 
caller  did  threaten  to  break  my 
nose,  so  that  was  good!” 

Bruce  Plante,  president  of 
the  Association  of  American  Editorial 
Cartoonists,  is  a  fan.  “I  can’t  stand  his 
work,”  jokes  the  Chattanooga  (Tenn.) 


Times  Free  Press  staffer.  “He’s  so  good,  he 
shows  me  how  I  could  have  done  better. 
He  informs,  and  makes  his  points  very 


clearly  and  humorously.  His 
writing  is  absolutely  the  best.” 

But  Jack  Shafer,  editor  at 
large  for  Slate.com,  says  Toles 
“doesn’t  seem  to  have  found 
his  groove  yet”  at  the  Post.  “I 
do  like  the  abusive  way  he 
draws  GWB,  though,”  he  adds, 
referring  to  President  Bush. 

What  about  the  afore¬ 
mentioned  desk  lamp  that 
didn’t  make  the  Buffalo-to- 
Washington  journey?  Toles, 
of  course,  is  known  for 
drawing  a  self-caricature  in 
the  lower-right  comer  of  his 
cartoons  (found  this  week  on 
our  cover).  This  tiny  talking 
Toles  sits  at  a  drawing  table 
with  a  lamp  still  modeled  on 
the  one  he  had  in  Buffalo. 

“It’s  not  identical  to  the  one  I  currently 
have,”  says  Toles.  “I’m  puzzling  over 
whether  I  should  change  it!”  11 


‘Tell:  Overture  Of  edgy  advice 


Special  Feature 
Carolyn  Hax 

The  Washington  Post 
Washington  Post  Writers  Group 


After  column  colossus  Ann 
Landers  died  five  months  ago, 
two  major  things  happened  in  the 
advice-feature  world.  Several  syndicated 
scribes  found  themselves  with  more 
newspapers,  and  the  advice  category 
skewed  toward  a  somewhat  younger 
readership.  No  one  reflected  both  these 
trends  more  than  Carolyn  Hax. 

The  “Tell  Me  About  It”  writer’s  list  of 


vwRt  MND  Of  mLj*.  6ur  i'll  Keep  We  swies 


papers  more  than  doubled  this  year,  to 
200  from  97,  a  stunning  achievement 
during  an  economic  slowdown.  “Dear 
Abby”  writer  Jeanne  Phillips  also  gained 
100  papers  (to  1,300  from  1,200)  and  the 
“Annie’s  Mailbox”  team  of  former  Landers 
assistants  Kathy  Mitchell  and  Marcy 
Sugar  found  many  clients,  too.  But  Hax, 
35,  registered  her  gains  with  a  column 
offering  tough-love  advice  with  attitude 
for  those  18  to  40  —  a  demographic  many 

EXCERPTS _ 


general-interest  dailies  are  eager  to  reach. 

“She’s  fimny,  witty,  and  doesn’t  pull  any 
punches,”  says  Susan  Hegger,  assistant 
managing  editor  for  features  at  the  St. 
Louis  Post-Dispatch.  "We  were  looking 
for  a  column  that  appeals  to  a  somewhat 
younger  readership.  In  general,  advice 
columns  can  be  prettj-  insipid.” 

Indeed,  it  was  after  reading  a  “really 
vanilla”  advice  column  in  1997  that  Hax 
—  then  a  30-year-old  Wa.shingfon  Post 
staffer  —  jokingly  suggested  that  she 
write  her  own  feature.  The  “offer”  was 
taken  seriously,  and  “Tell  Me  About 
It”  started  in  the  Post  and  entered 
svTidication  less  than  a  vear  later  with 


Part  of  a  letter  to  Carolpn  Ha.i: 

I  met  a  wonderful  man. ...  When  I 
first  laid  eyes  on  him,  I  felt  Cupid  had 
struck  me  with  his  arrow.  He  had  a 
long-term  girlfriend. ...  The  more  we 
hung  out  with  each  other,  the  closer 
friends  we  became. ...  We  became 
intimate.  His  girlfriend  found  out  and 
informed  his  entire  family. ...  We  have 
a  wonderful  relationship,  except  he  has 
never  introduced  me  to  his  family. ... 
What  should  I  do? 

Part  of  the  columnist's  rephj: 

Expressing  a  little  shame  or  remorse 
would  be  nice.  And  seeing  as  it  would 
prefer  not  to  come  back  up,  my  lunch 


would  appreciate  your  not  repeating 
that  Cupid  line.  You  and  this  guy  are  in 
love,  check,  I  get  it.  But  the  way  you  got 
there  left  casualties. ...  I  sense  I’m 
wasting  my  ink,  since  you  both  seem 
integrity-challenged,  but  call  me  a 
daisy-sniffer:  Your  boyfriend  apologizes 
to  the  ex  if  he  hasn’t  already  [and] 
acknowledges  to  his  family  that  he 
screwed  up. ...  For  you,  contrition 
means  you  recognize  your  part  in  hurt¬ 
ing  someone,  and  [help]  your  boyfriend 
mend  the  family  fence.  That  means  you 
look  beyond  what’s  in  this  for  you  you 
you  —  I  suspect  for  the  first  time  since 
you  took  Cupid’s  blow  to  the  head. 
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the  Washington  Post  Writers  Group. 

Her  readers?  “People  who  are 
accustomed  to  getting  something  that 
isn’t  watered  down  to  please  a  mass 
audience,”  says  Hax.  “If  I  don’t  like  w'hat 
you’re  doing,  I’m  going  to  say  it”  —  though 
often  in  a  deadpan  w'ay.  At  the  same  time, 
Hax  is  willing  to  acknowledge  her  own 
mistakes  and  be  honest  with  readers 
about  her  own  life. 

For  instance,  she  told  readers  —  during 
one  of  her  weekly  online  chats  late  last 
year  —  that  she  and  her  then-husband, 
cartoonist  Nick  Galifianakis,  were  getting 


‘Tell  Me  About  It”:  The  Washington  Post's  Carolyn  Hax  routinely  gets  an  eyeful  via  online  chats. 


frequency  to  three  from  two  times  a  week. 

Hax,  whose  feature  does  have 
readers  younger  than  18  and  ^  , 
older  than  40,  is  still  a  Post  /  ^ 

staffer  but  now  w'orks  as  a  / 

full-time  columnist  ' 

out  of  Connecticut.  r  ~ 

“I  could  be  on  the 
moon  if  I  could  get  ^  ::  | 

a  [network]  con-  - . 

nection  and  some  4^  ,j 

oxygen,”  quips  the 

Harv-ard  University'  cm  iAi  'i makw  vou, 
graduate.  rue  sty,  "I'M  saviw,  hc  foy 

Hax  joined  the  Post  in  1992,  working 
as  a  copy  editor  and  news  editor  before 


launching  “Tell  Me 
About  It.”  Last  year, 

/  Hyperion  published 

,  Hax’s  first  book,  Tel/  Me 

'  About  It:  Lying,  Sulking, 

y.  Getting  Fat ...  and  56 

Things  Not  to  Do 
While  Looking  for  Love, 
f  And  the  columnist 

^  continues  do  online 

T  !  ^  chats.  “It’s  extremely 

valuable  to  hear  what 
VOU  KE  Nt»i  KtM  w  Olve  people  are  thinking,” 
tus's  Viv  iwo  MoKt  ‘I'tASs.  Hax  says.  “And 
column-writing  can  be  a  lonely  business, 
staring  at  a  screen  all  day.”  O 


IM  ^RIEN^  ill  F«  Sl'U, 
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divorced.  Has  being  single  rather  than 
married  affected  her  column  this  year? 

“The  more  life  experiences  I  get,  the 
more  I  can  bring  to  the  column,”  she 
replies.  “That’s  the  only  effect  that 
matters.” 

Hax  says  the  divorce  was  amicable. 
Indeed,  Galifianakis  continues  to 
illustrate  “Tell  Me  About  It”  —  which, 
after  Landers’  death,  increased  in 


closely  by  both  liberals  and  conservatives. 

“I  get  a  huge  volume  of  mail,”  says 
Krugman,  with  the  correspondence 
numbering  in  the  hundreds  some  days. 

“It’s  more  positive  than  negative,  but  very 
strong  and  very  intense  on  both  sides. 

And  there’s  hate  mail.” 

LA  Weekly's  John  Powers  wrote  last 
week  that  Krugman  is  “the  president’s 
most  effective  establishment  critic. ... 
Because  he’s  a  renowned  Princeton 
economist  who  actually  understands 
markets  and  finance,  nobody  has  more 
forcefully  exposed  Bush’s  lies  about  bis 
tax  plan.  Social  Security,  and  corporate 
reform.  Naturally,  this  has  made  him  a 
bete  noire  of  the  right,  subject  to  frequent 
intellectual  and  personal  attacks.” 

Daniel  J.  Mitchell,  a  senior  analyst  at  the 


intersection  as  a  New  York  Times  Op-Ed 
writer  and  prize-winning  economist.  Now 
the  Princeton  University  professor  is  also 
Ei^P's  columnist  of  the  year. 

With  a  clear,  nonacademic  writing  style, 
Krugman  appeals  to  many  people  who 
normally  avoid  economics  like  the  plague 
—  even  if  they  disagree  with  his  political 
views.  This  year,  Krugman  used  his 
high-profile  Times  forum  and  economic 
knowledge  to  skewer  Bush-administration 
policies  in  columns  with  such  titles  as 
“The  Bully’s  Pulpit”  and  “Crony  Capitalism, 
USA.”  That  made  him  a  lightning  rod  read 


Column 
Paul  Krugman 

The  New  York  Times 
New  York  Times  News  Service 


The  intersection  of  politics  and 
economics  was  big  news  in  a  year 
of  rising  joblessness,  corporate 
scandals,  and  soaring  deficits.  “So  much 
of  the  political  landscape  is  dominated  by 
economic  questions,”  says  Paul  Krugman, 
who  was  smack  in  the  middle  of  that 
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Some  examples  of  Paul  Krugman’s 
commentary  this  year: 

MAY  25 - 

“Honesty  in  corporate  accounting  isn’t 
a  left-right  issue;  it’s  about  protecting 
all  investors  from  exploitation  by  insiders. 
By  blocking  reform  of  a  broken  system, 
the  Bush  administration  is  favoring  the 
interests  of  a  tiny  corporate  oligarchy 
over  those  of  everyone  else.” 

SEPT.  13 - 

“If  the  [U.S.]  economy  needs  a  burst 


of  federal  spending,  neither  economics 
nor  politics  requires  that  this  burst  take 
the  form  of  a  war  [against  Saddam 
Hussein’s  Iraq].” 

OCT.  29  - 

“Almost  every  politician  in  modem 
America  pretends  to  be  a  populist;  indeed, 
it’s  a  general  mle  that  the  more  slavishly  a 
politician  supports  the  interests  of  wealthy 
individuals  and  big  corporations,  the 
folksier  his  manner.  But  being  a  genuine 
populist,  someone  who  really  tries  to  stand 


up  against  what  [Paul]  Wellstone  called 
‘Robin  Hood  in  reverse’  policies,  isn’t  easy: 
you  must  face  the  power  not  just  of  money, 
but  of  sustained  and  shameless  hypocrisy.” 

NOV,  8  — - -  - 

“Too  many  pundits,  confusing  politics 
with  policy  —  or  engaging  in  sheer  power 
worship  —  imagine  that  a  party  that  wins 
a  battle  must  be  doing  something  right. 
But  it  ain’t  necessarily  so.  Political  victory 
doesn’t  make  a  bad  policy  good;  it  doesn’t 
make  a  lie  the  truth.” 


Heritage  Foundation 
conservative  think  tank 
in  Washington,  is  less 
admiring  of  Kmgman: 

“He’s  sort  of  a 
doctrinaire,  left-wing, 
big-govemment  type. 

I  don’t  think  he’s 
terribly  effective.” 

While  Kragman’s 
economic  commentaiy 
probably  didn’t 
change  many  Bush- 
administration  minds, 
it  did  help  educate 
the  opposition  and  the 
public  —  a  process  that 
can  sometimes  pay  dividends  down  the 
road.  But  why  didn’t  he  have  more  impact 
on  this  month’s  election  results? 

“I’d  like  to  make  a  big  difference,  but  I’m 
not  sure  I  have  much  of  a  chance  of  doing 
that,”  says  Krugman.  ‘"The  New  York  Times 
may  be  the  world’s  premier  newspaper, 
but  it’s  still  read  by  less  than  1%  of  the  U.S. 
population.  TV  and  Rush  Limbaugh  have 
much  more  of  an  audience.”  Then  again,  he 
adds,  the  Times  has  “one  hundred  times  the 
audience  an  academic  can  expect  to  reach.” 

And  Krugman’s  column  does  get  wider 
circulation  as  part  of  the  package  sent  to 
many  of  the  650  papers  that  subscribe 
I  to  the  New  York  Times  News  Service. 

I  The  service’s  executive  editor,  Laurence  M. 
Paul,  says  usage  of  Krugman’s  semiweekly 
feature  has  risen  this  year,  but  he  couldn’t 
provide  exact  figures. 

Krugman  adds  that  his  impact  was 
blunted  also  because  Republicans  “were 
extremely  successful  at  camouflage.”  He 
notes  that  polls  suggest  many  Americans 
favor  paying  more  attention  to  corporate 
reform  and  are  against  tax  cuts  that 
disproportionately  benefit  the  wealthy. 

But  Republicans  were  perceived  as  similar 
to  Democrats  on  some  key  economic 


issues,  says  Krugman, 
while  they  diverted 
voters’  attention  with 
preparations  for  a 
possible  war  with  Iraq. 

Tlie  49-year-old 
Krugman  —  who 
joined  the  Times  in 
1999  —  has  written 
for  both  academic 
and  general-interest 
publications,  authored 
and  edited  more  than 
20  books,  and  received 
the  American  Eco¬ 
nomic  Association’s 
prestigious  John 
Bates  Clark  Medal  in  1991  for  his  work 
rethinking  international-trade  theoiy. 

He  taught  at  Yale  University,  the 
Massachusetts  Institute  of  Technolog>', 
and  Stanford  University  before  becoming 
a  professor  of  economics  and  international 
affairs  at  Princeton  in  2000. 

Krugman  says  continuing  as  a  professor 
not  only  helps  give  him  the  knowledge 
that  goes  into  his  column  but  also  makes 
it  easier  for  him  psychologically  to  take 
strong  Op-Ed  stands.  “In  a  sense.  I’m 
moonlighting  as  a  columnist,”  Krugman 
says.  “I’m  probably  willing  to  say 
unpopular  things  more  than  people  for 
whom  journalism  is  their  solo  career.” 

Houston  Chronicle  “Outlook”  Editor 
David  Langworthy  agrees,  saying  that 
Krugman  may  sometimes  beat  up  too  much 
on  Bush  but  at  least  doesn’t  beat  around  the 
bush.  “He  has  a  strong  point  of  view,  which 
is  a  good  thing  for  a  columnist,”  observes 
Langworthy,  adding:  “With  the  economy 
very  much  in  the  news  these  days,  it’s  perfect 
for  us  to  run  his  column  occasionally.” 

The  Heritage  Foundation’s  Mitchell 
says  it’s  ironic  that  Krugman,  whom  he 
described  as  a  columnist  with  “anti¬ 
corporate  values,”  accepted  $50,000  to 


i  serve  on  an  Enron  Corp.  advisory  board  in 
1  1999.  In  a  column  last  January,  Krugman 
'  wrote  that  he  resigned  from  the  board  as 
soon  as  he  agreed  to  join  the  Times,  that  he 
disclosed  the  past  connection  the  first  time 
;  he  wrote  about  Enron,  and  that  he  criticized 
i  Enron  in  ways  that  the  corruption-plagued 
company  hardly  wanted  to  hear.  Krugman 
i  added  in  the  piece  that  the  Enron  scandal 
i  was  chiefly  an  embarrassment  to 
conservatives,  but  “if  they  can  get  a  little 
bit  of  Enron  dirt  on  everyone  —  the  Clinton 
administration,  environmentalists,  liberal 
1  columnists  —  the  stain  on  people  and 
I  ideas  they  [conservatives]  support  will  be 
'  less  noticeable.” 

What  does  the  White  House  think  of 
Krugman?  A  Bush-administration 
spokesman  returning  an  E^P  call  said: 

I  “He’s  not  someone  I  would  really  comment 
I  on,  but  good  luck  with  your  story."  11 
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For  The  New  York  Times'  Paul  Krugman, 
it's  not  all  about  the  bottom  line. 
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‘Herald-Dispatch’  commercial-printing  success  is  ail  in  the  delivery 


BY  MARK  FITZGERALD 

CHICAGO 

Many  a  newspaper  has  plunged  into 
commercial  printing  intoxicated  by  visions 
of  turning  press  downtime  into  lucrative  out¬ 
side  jobs  —  only  to  discover  a  brutally  price- 
competitive  print  business  with  hidden  costs 
and  production  complications  that  quickly  eat  up  paper  profits. 

A  midsize  Gannett  Co.  Inc.  daily  in  Huntington,  W.Va.,  however, 
has  come  across  a  formula  for  success  by  treating  commercial  print¬ 
ing  not  so  much  as  a  printing  operation  but  as  a  delivery  business. 


Think  of  The  Herald-Dij>patch  as  the 
Domino’s  of  newspaper  commercial 
printing.  Just  as  the  pizza  purveyor  sells  its 
30-minute  delivery  guarantee  far  more 
than  the  quality  of  its  food,  so  The  Herald- 
Dispatch  markets  its  ability  to  take  last- 
minute  job  orders  and  deliver  them  fast. 

For  its  growing  number  of  customers, 
that  means  The  Herald-Dispatch  can  take  a 
joh  order  for  free-standing  inserts  (FSIs)  as 
late  as  early  afternoon  and  deliver  them  by 
noon  the  next  day  to  the  Detroit  News¬ 
papers  plant  in  Sterling  Heights,  Mich.,  the 
Asbury  Park  Press  plant  in  Neptune,  N  J., 
or  anywhere  else  within  a  500-mile  radius 
of  Huntington.  It  can  reach  the  entire  East 
Coast  within  two  days  of  an  order 
placement,  and  the  entire  West 
Coast  within  three  days. 

“You  can’t  get  FedEx  to  do  it 
any  faster,”  said  Jerrj'  Epling, 
production  director  of  The 
Herald-Dispatch  and  president  of 
the  paper’s  River  Cities  Printing 
commercial  operation. 

Fast  delivery  has  won  the  paper  a  loyal 
and  growdng  customer  base  that  Epling 
estimates  as  30%  Gannett  sibling  papers, 
20%  other  newspapers,  and  10%  direct 
mailers.  River  Cities’  biggest  FSI  customers. 


Jerry  Epling  oversees  printing  on  three 
half-web  color  offset  Didde  presses 
(above)  and  a  doublewide  letterpress. 

accounting  for  some  40%  of  business,  are 
auto  brokers  that  move  from  market  to 
market  offering  s^des  in  dealerships.  They 
usually  need  inserts  delivered  to  the  local 
paper  by  yesterday.  They’re  not  the  kind  of 


customers  that  haggle  on  price,  Epling  said: 
“When  we  get  into  fast-tumaround  johs,  we 
don’t  get  into  price  [negotiation]  because 
the  people  are  too  late  to  go  anywhere  else.” 

Nevertheless,  the  customer  base  grows 
about  7%  annually.  The  Herald-Dispatch  \ 
(circulation  34,983  daily,  39,926  Sunday) 
is  on  pace  this  year  to  print  150  million 
FSIs.  Business  grows  almost  entirely  on 
word-of-mouth.  About  the  only  selling 
River  Cities  does  is  what  Epling  calls 
“skid-top”  marketing:  “We  put  samples  j  j 

and  a  rate  card  on  top  of  the  skids.  That’s  | 

targeted  to  production  directors  and  I 

advertising  personnel  at  the  newspapers  | 
who  receive  our  inserts.  This  program  I 

built  our  name  recognition  and  awareness  j 
of  our  business  among  newspapers.”  ! 

Everything  is  low-cost  about  the  j  ■ 

operation.  The  paper  does  not  use  its  own  1 1 
trucks,  but  instead  ships  in  less-than-truck-  j  j 
load  lots  on  one  of  three  favored  carriers.  t  j 

Commercial  printing  also  does  not  tie  up  i  | 
the  seven-unit,  three-deck  Wood  Metro-  1 
politan  letterpress  that  prints  the  daily. 

River  Cities  prints  on  three  Didde  MCP 
half-web  presses  that  run  webs  as  narrow 
as  11  inches  and  have  been  upgraded  from  | 
four-  and  sbc-color  capacity  to  eight  colors.  ;  i 
Only  one  of  those  Didde  presses  was  |  i 

purchased  new.  When  printing  jobs  j  j 

threatened  to  overtake  press  capacity.  River  |  i 
Cities  chose  not  to  add  a  fourth  Didde,  but  | ; 
to  install  Enkel  automatic  splicers  on  the  | 
presses,  increasing  output  to  35,000  copies 
per  hour  from  22,000.  Epling  estimated  ; 

that  buying  used  and  increasing  output  has 
saved  the  commercial  operation  $500,000  i 

in  capital  costs.  | 

Like  the  pizza  that  Domino’s  bakes.  The  i 
Herald-Dispatch'^  commercial  printing  I 

quality  is  good  enough.  A  graphic  artist  | 

assigned  only  to  commercial  work  produces  I  j 
FSIs  that  customers  like,  and  there  are  no  i 
plans  to  start  printing  slick  inserts,  Epling  j : 
said:  “We  don’t  think  that’s  where  we  need  I  i 
to  be.  Besides,  newspapers  are  notorious  for  j  | 
doing  a  poor  job  with  slick  printing.”  [  | 

Success  with  FSIs,  however,  has  brought  j 
outside  work  to  its  letterpress,  which  runs 
very  good  quality  work  because  of  the 
newspaper’s  state-of-the-art  prepress 
systems.  For  the  last  four  years.  The 
Herald-Dispatch  has  printed  Marshall 
University’s  student  newspaper.  Just 
this  March,  the  daily  began  printing  the 
thrice-weekly  Big  Sandy  News,  located 
about  75  miles  away  in  Paintsville,  Ky. 

“This  account,”  Epling  said,  “will  spend 
over  $300,000  with  us  this  year.”  IS 
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‘Patriot’  to  print  any  color  -  except  black 


New  weekly  runs  only  four-color 
photos  and  ads  -  on  every  page 

BY  JIM  ROSENBERG 

IN  THE  19th  century,  SCOTTISH-BORN 
U.S.  industrialist  Andrew  Carnegie 
founded,  with  a  local  butcher,  the 
Express  ^  Star  in  Wolverhampton,  Eng¬ 
land.  In  the  21st  century,  former  Express  C? 
Star  carrier  Sam  Bassi  paired  with  a  local 
builder  to  revive  a  19th-century  U.S.  weekly. 
“The  Express  ^  Star  inspired  me  to  do  The 
Greensboro  Patriot,  in  a  way,”  said  the 
latter’s  25-year-old  editor  and  publisher. 

Unlike  the  English  regional  daily  {E&P, 
Sept.  26, 1992),  all  pages  in  the  North 
Carolina  weekly  carry  only  four-color 
photos  and  ads.  “We  haven’t  lost  a  single 
advertiser  because  of  that,”  Bassi  said.  The 
same  will  be  true  for  liner  ads.  “We’re  going 
to  revolutionize  classified,”  he  said,  with 
mandatory  lull  color  wherever  photos 
accompany  ads,  among  other  elements. 

While  in  Florida  working  on  book 
projects,  Bassi  searched  for  a  Southeastern 
paper  to  realize  his  vision  of  a  local 
broadsheet.  After  project  contact  Phil 
Thomas  suggested  his  ovm  Guilford 
County,  the  two  bought  the  Patriot’s  good¬ 
will  from  the  man  who  last  published  it  (as 
a  farm  paper),  in  1950,  and  set  up  Patriot 
Publishing  Co.,  with  Thomas  as  CEO. 

Expecting  5,000  circulation  and  five 
stalfers,  the  company  on  Nov.  11  distributed 
25,000  prototype  copies  produced  by  a  staff 
of  10.  From  an  ad  placed  in  the  city’s  News 
&  Record,  it  recently  added  an  experienced 
reporter  and  a  sportswriter.  Already  aboard 


were  a  county  native  and  former  Hachette 
Fillipachi  executive  as  associate  editor,  a 
25-year  news  veteran  as  managing  editor, 
and  a  young  sports  editor. 

Stalfers  drove  down  to  see  their  first 
edition  printed  at  The  Fayetteville  Observer. 
The  state’s  oldest  paper  (founded  1816),  the 
Observer  announced  the  original  Patriot’s 
launch  177  years  ago.  When  Bassi  discov¬ 
ered  the  quality  of  Fayetteville  Publishing 
Co.’s  commercial  work,  he 
said,  “That  was  just  another 
drawing  point  for  us.”  ;  THEJ® 

Though  he  was  “thinking  ' 

small”  at  first,  Bassi  said,  “I 
firmly  believe  we’ll  be  at 
100,000  circulation”  a  year  !  =^5 

from  now.  “My  dream  is  to  j 
take  it  daily.”  But  Fayette-  1 
ville  is  two  hours  away.  So,  ' 

“at  that  point,  we’ll  have  ' 
our  own  presses,  for  sure.  i  "‘VSr 
Meanwhile,  Fayetteville  ; 
prints  the  with  j 

100-line  screens  on  3-year-  :  jjjfES:  i\ 
old,  KBA  Colora  towers.  ' 

Refusing  any  black-and- 
white  photos,  the  Patriot  I  — 
seems  unique  among  the 
few  papers  with  color  on  every  page.  Still, 
it  runs  38  pages  a  week,  not  72  a  day,  and 
Fayetteville’s  six-pack  of  tall  boys  can  be 
expected  to  print  48  fiill-color  pages 
without  breaking  a  sweat. 

Writers  e-mail  Microsoft  Word  files  from 
PCs  to  editors  who  paginate  on  Macs  in 
QuarkXPress.  A  sports  reporter  shoots  film 
in  a  Canon  camera;  all  others  (including  ad 
reps)  use  Sony  digital  cameras.  Images  are 
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Paired  to  process  print  work  flow 

Work-flow-management-  1  .  I] 

softAV'are  supplier  Prolmage  I  _  .  .... —  g  ij 

and  Vio  Worldwide  Ltd.  have  ^  S 


WsoftAV'are  supplier  Prolmage 
and  Vio  Worldwide  Ltd.  have 
agreed  to  market  “an  alternative  means 
of  page  transmission  using  Vio’s  secure 
managed  network,”  said  Prolmage 
Managing  Director  Izzet  Edige. 

An  interface  enables  Vio’s  network  to 
send  files  between  Prolmage’s  browser- 
based  NewsWay  servers  (for  remote  proof¬ 
ing  or  printing).  Combining  the  capabilities 
joins  customers’  “internal  and  external 
work  flows  into  one  integrated  experience,” 
said  Vio  General  Manager  David  Jones.  It 


On  the  same  page:  Prolmage’s  Izzet  Edige 
(left)  and  Vio  Worldwide’s  David  Jones 

allows  users  to  create/change  internal 
work  flows  and  have  an  integrated  view  of 
internal  and  external  work  flows.  Secure 


edited  in  Adobe  Photoshop.  Pages  are  dis¬ 
tilled  into  portable  document  format  and 
sent  to  an  FTP  server  used  by  Fayetteville. 

Besides  the  main,  community,  and  sports 
sections,  11,000  copies  went  out  with  “The 
Northwest  Guilford  News,”  focusing  on 
three  towns  to  the  northwest.  The  paper 
reported  that  Greensboro’s  northwest  area 
“represents  a  disproportionate  share  of  its 
wealth  and  growth.”  There,  said  Bassi: 

“Every  single  household 
p  j  received  a  copy  in  the 

^BORO  j  ”  fiut  until  fully  sup- 
'  ported  by  ads,  the  “News” 

- -j—  will  remain  an  eight-page 

P  WdCK  section  “on  top  of  the 

j  Patriot,  he  said,  adding  it 
1  will  “eventually ...  become  a 
™  separate  newspaper.” 

The  former  carrier  who 
finds  mail  too  costly  said, 
“I’m  keen  to  bring  back  the 
I  paperboy,  papergirl.” 
j  Against  the  90,432- 
i  circulation  News  y  Record  — 
“a  giant,”  he  said,  lull  of 
Si®  copy,  with  Greensboro 

"Sil  -^^7  i  “not  even ...  in  the  name”  — 

-  -  Bassi  promised  “names, 
names,  names”  in  local  new  s  and  pictures. 

“I  would  put  our  local  news  coverage  up 
against  anyone  I’m  aware  of,”  responded 
News  ^  Record  President  and  Publisher 
Van  King,  who  cited  local  new  s  daily 
throughout  his  paper  and  a  locally  zoned, 
60-page,  Sunday  tab  section  with  60,000 
in-county  circulation. 

“I  wish  them  well.”  King  said.  "This  is  a 
very  competitive  market.”  II 


Internet  deliveiy  is  ex'pected  to  appeal  to 
publishers,  printers,  and  agencies. 

Besides  securiri'  management,  the 
system  will  handle  implementation  of  all 
connecthiri’  needs  and  offer  Intemet- 
service-provider  services  with  network 
management  and  monitoring. 

Headquartered  in  Israel  (where  Watford, 
England-based  Vio  conducts  research 
and  development),  Prolmage  applications 
manage  imposition,  RIPping,  transmission, 
and  control  of  platesetters  and  punch- 
benders.  Vio  tools  and  network  expertise 
integrate  management  of  file  collection  and 
delivery  with  internal  transmission  sv'stems, 
as  well  as  configure  and  manage  underlving 
network  solutions.  —  Jim  Rosenberg 
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The  Pack  Rat 

W  NEEDS  WOMEN 

Washington’s  dominant  daily  should  cancel  The  Man  Show’ 

What’s  become  of  The  Washington  Post’s 
Op-Ed  pages?  That’s  a  question  reporters  at 
the  Post,  some  of  its  own  columnists,  and 
various  others,  including  politicians,  are 
asking.  Well,  two  things  are  happening:  First, 
the  Op-Ed  pages  are  bulging  with  deep  “insider”  pieces  on  foreign 
affairs  and  military  matters,  to  the  near  exclusion  of  more 
immediate  issues.  Second,  these  pages  are  almost  entirely  devoid 
of  women  writers.  All  this  has  made  the  Post's  Op-Ed  pages 
ploddingly  predictable.  Several  columnists  are  still  trying  to  kick 


Bill  Clinton  (he’s  gone,  guys),  and  most  of 
I  the  time  they  gorge  on  what  we  women 
used  to  sarcastically  call  “Big  — ”  issues 
(suggesting  an  excess  of  testosterone). 

If  you  did  a  cursory  search  of  the  last  two 
years’  Op-Ed  pages,  you  would  be  alarmed 
at  the  lack  of  diversity,  among  writers  and 
among  subjects  beyond 
foreign  aifairs.  Since  at  least 
2000,  there’s  been  a  steady 
drumbeat  of  articles  on  the 
Middle  East  as  well  as  problems 
with  France,  Germany,  Russia, 

Argentina,  Venezuela,  Iraq, 

Iraq,  Iraq,  —  and,  for  a  break, 
authoritative  pieces  on  inter¬ 
national  money  markets. 

Asked  about  this.  Editorial 
Page  Editor  Fred  Hiatt 
responded  via  e-mail,  “I  agree  that  many  of 
our  columns  are  about  foreign  affairs. 

Given  that  during  the  past  14  months  the 
United  States  has  been  attacked  by  foreign 
terrorists,  fought  a  war  in  Afghanistan,  and 
may  be  preparing  to  fight  a  war  in  Iraq,  it 
would  be  irresponsible  were  that  not  the 
case.”  However,  that  doesn’t  explain  the 
foreign-affairs  emphasis  prior  to  9/11. 

Post  columnist  William  Raspberry,  in  an 
interview,  said  that  he  didn’t  necessarily  see 
the  problem  as  a  lack  of  women  writers,  but 


certainly  saw  a  problem  in  the  lack  of 
“relationship”  issues  on  those  pages;  rela¬ 
tionships  between  us  and  the  government, 
corporations  and  consumers,  ethnic  groups, 
etc.  Last  year,  Geneva  Overholser,  former 
ombudsman  for  the  Post,  told  me  she  had 
complained  about  the  lack  of  women 
writers  on  the  Op-Ed  pages 
and  that  section’s  male  culture. 

I  don’t  know  if  there’s  a 
corollary  between  the  lack  of 
women  and  the  astounding  lack 
of  Op-Ed  coverage  of  subjects 
with  immediacy  for  most  of  us. 
But  of  roughly  35  columns  a 
week,  only  about  four  are  by 
women:  two  by  Mary  McGrory, 
maybe  one  by  Marjorie 
Williams  (who  has  been  ill 
lately),  and  perhaps  one,  on  Saturday,  by 
Ellen  Goodman  or  Molly  Ivins.  Last  year, 
Goodman  complained  to  me  about  being 
pre-empted  at  the  Post  so  often. 

A  veteran  Post  reporter  told  me  she 
lunges  for  The  New  York  Times’  Op-Ed 
page  before  the  Post.  Calling  the  Op-Ed 
situation  part  of  the  Post’s  “white-male- 
elitist  clique,”  she  said,  begging  for 
anonymity,  “They  don’t  have  much  to  say  to 
me  or  my  family.”  Even  with  fewer  Op-Ed 
columns,  the  Times,  led  by  Editorial  Page 


Editor  Gail  Collins,  manages  to  hit  a  variety 
of  “immediate”  home-front  issues.  And  the 
Times’  Maureen  Dowd  recently  produced 
several  columns  that  hit  harder  on  Saudi 
Arabia  and  Osama  bin  Laden  than  most  of 
the  Post’s  set  pieces. 

Now,  I  have  a  special  interest  here  —  I 
am  a  woman.  I  used  to  think  that  a  woman 
had  to  deal  with  Big  —  issues  to  be  taken 
seriously.  My  first  Op-Ed  was  a  piece  for 
The  Wall  Street  Journal  in  1983  about 
U.S.-West  Germany  relations.  But  now  new 
problems  are  killing  and  impoverishing  us 
here  at  home. 

Not  long  ago,  I  wrote  a  book  about  a 
prescription-drug  scandal  and  laxity  at  the 
Food  and  Drug  Administration.  About  two 
months  ago.  President  Bush  tapped  a  new 
FDA  commissioner,  so  I  submitted  two 
pieces  about  the  nominee,  the  FDA,  and 
certain  drugs  to  the  Post.  Both  were 
rejected.  Fine.  Afterward,  I  sent  a  note  to 
one  editor  saying,  “Hey,  if  you  don’t  want  to 
run  something  written  by  me,  at  least  write 
something  on  this  issue  yourselves.”  After 
all,  it  may  affect  more  of  us  in  the  long 
term  than  war  with  Iraq.  About  90%  of 
Americans  take  prescription  drugs,  and 
thousands  have  died  or  been  injured  by 
deadly  drugs  in  the  past  10  years.  But 
nothing  has  appeared  yet. 

Recently,  there  was  a  major  National 
Institutes  of  Health  conference  on  the 
problems  with  hormone-replacement 
therapy.  The  New  York  Times  sent  award¬ 
winning  reporter  Gina  Kolata  to  cover  it  for 
two  days  and  ran  a  foUow-up  editorial.  As 
for  the  Post,  I  guess  when  your  focus  is 
foreign  and  most  of  your  writers  are  male, 
big  issues  affecting  millions  of  women  just 
slip  past  you.  Finally,  last  week,  Marjorie 
Williams  touched  on  it.  Hiatt  told  me, 
“Space  is  limited;  fortunately,  other  parts 
of  the  newspaper,  including  the  ‘Health’ 
section,  can  often  deal  with  issues  in 
more  depth.” 

Sorry,  Mr.  Hiatt,  but  these  are  political 
issues,  and  deserve  a  wider  forum  than  the 
“Health”  section.  Like  stories  about  Enron 
and  tax  cheats,  they  involve  influence 
peddling,  outrageous  lobbying,  and 
pressure  on  government  to  prostrate  itself 
before  large  corporations.  They  lend  them¬ 
selves  to  the  kinds  of  columns  that  used  to 
have  a  major  place  on  the  Post’s  Op-Ed 
pages.  But  not,  apparently,  any  more.  11 
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Congratulations  to  the  Evansville  Courier  and  Press  A  Scripps  Howard  News  Paper. 


This  year  alone  they  have  won  the  following  awards. 

(1)  Web  Press  Association  Best  4-Color  Newspaper  on  Newsprint  stock. 

(2)  FTA- 1  place  for  Newspaper  published  on  newsprint  stock 

(3)  FTA-2"‘‘  place  Newspaper  publication  screen,  uncoated 

(4)  IFRA/NAA-Intemational  Newspaper  Color  Quality  Club  2002-2004 


The  many  quality  awards  have  proven  their  allegiance  in  becoming  one  of  the  best  Flexo  Newspaper  in  the 
world.  We  at  Printink,  Inc.  Are  very  proud  in  being  a  part  of  their  endeavors  to  be  the  very  best.  The  News  Inks 
used  in  Evansville  are  available  for  Flexo  News  Papers. 


Rufus  Friday 

Director  of  Circulation 
Montgomery  (AL)  Advertiser 


Rufus  has  visited  API  multiple 
times,  as  both  seminar  participant 
and  discussion  leader. 

Why  does  he  keep  coming  back? 

“It’s  simple,”  he  told  us.  “The 
experiences,  ideas,  excellent  train¬ 
ing,  applications  and  networking 
with  one’s  peer  group  are  just ... 
priceless! 

“Being  on  both  sides  of  the  room, 
as  a  seminar  member  three  times 
and  as  a  discussion  leader  three 
times  in  the  past  six  years,  has 
been  simply  phenomenal  for  my 
professional  growth  as  a  circula¬ 
tion  executive. 

“From  discussing  innovative  con¬ 
sumer  marketing  strategies  to 
building  stronger  relationships 
with  my  editorial  friends  in  the 
Partnership  for  Readership  semi¬ 
nar,  I  have  gained  valuable  insight 
into  our  industry,  thanks  to  the  API 
Experience.” 


Why  does  this 
guy  ke 
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